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Tac dong ciia ngudi c6 sirc anh hwéng dén ¥ dinh mua hang thoi trang
tai Thanh pho Ho Chi Minh

Nguyén Khic Hiéu*, D5 Minh An, Pham Thi Van Anh,
Khong Thi Thanh Lam, Nguyén Thu Thiy, Nguyen Ngoc Phuwong Uyén
Truong Pai hoc Cong nghé K§ thuat Thanh phé HO Chi Minh, Viét Nam

TU KHOA TOM TAT

Ly thuyét hanh vi

du dinh (TPB),

Nguoi co6 suc anh hudng,
Thai d6 thuong hidu,

Y dinh mua hang.

Nghién ctru nay phan tich co ché tac dong ctia ngudi co sirc anh huéng (influencer) dén y dinh
mua hang thoi trang ctia gidi tré tai TR.HCM sir dung mé hinh 1y thuyét hanh vi hoach dinh
(TPB). Thong qua khao sat 256 ngudi, nhom nghién ciru ap dung phuong phap PLS-SEM dé
kiém dinh cac gia thuyét. Két qua cho thiy rang Chuan chii quan, Do tin cdy va Nhan thirc
chuyén mén déu c6 anh hudng tich cuc dén Thai d6 dbi véi nguoi ¢é strc anh huong. Hon

nita, Thai 6 dbi véi nguoi ¢ suc anh huong va Thai d§ thuong hiéu ciing c6 tac dong tich
cyc dén Y dinh mua hang. Cudi ciing, Thai do ddi voi ngudi ¢o ste anh hudng anh huong tich
cuc dén Thai d6 thuong hiéu. Nghién ctru gop phan lam rd vai trd cua influencer trong hanh
vi tiéu dung thoi trang cia gidi tré Viét Nam.

1. Giéi thiéu

Trong thoi dai hién nay, v6i sy phat trién khong
ngu‘ng cua cong nghe mang xd hoi da tr¢ thanh mot
nguon thong tin vo cung phong pht va dé dang tiép
can thong qua céc thiét bi di dong nhu dién thoai thong
minh. Di€unay khong chi mang lai sy tién 1gi hang ngay
ma con thiic day manh mé thoi quen si dung mang xa
hoi trong cudc song (Pentlna & cong sy, 2018). Theo
Mahliza va cong su (2021), niém tin thuong hiéu chinh
1a yéu t6 then chét quyét dinh d¢ tin cdy cua thuong
hiéu. Khi mot thuong hi¢u tuong tac tich cyc voi khach
hang, n6 c6 kha nang dap ung cac nhu cau va mong doi
cua ngudi tiéu dung, dong thoi tao ra cam giac an toan
va tin twong vé sy cham soc va loi ich ma thuong hi¢u
mang lai. Cac yéu té nhu nguoi ¢6 stre anh huong trén
nén ting mang xa hoi di thay ddi cach ma khach hang
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tiép can va danh gia cc san pham thoi trang. Nhung
ngum nay khong chi la nhung nguoi ndi tleng trén cac
nén tang mang xa hoi ma con la nhimg ngum mang lai
anh huong rat 16n dén quyét dinh mua sam cua nguoi
khac. Chang han, nhirng danh gla va bai dang tr nhimg
nguoi nay c6 thé thiic day nguoi tiéu dung khac nhan
thire va lga chon san pham thoi trang theo mét cach
md&i me va hiéu qua hon.

Hién nay, tiép thi dua trén nguoi c6 stc anh
huong (influencer marketing) da tr¢ thanh mot phuong
thure tiép thi manh mé& tai Viét Nam, dic biét 1 trén
nén tang Tiktok. V& Thi Thu Huong va Poan Trong
Nhan (2023) da phan tich tdc dong cta ngudi co strc
anh huong dbi voi hanh vi tiéu dung my pham tai thi
truong Viét Nam. Pham Dtc Anh va cong su (2022)
phén tich vai tro cua nguoi anh hudng trong viéce tao ra
xu hudng tiéu dung thyc pham tai Thu ¢6 Ha Noi. Tuy
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nhién, van chua c6 nhiéu phén tich vé tac dong cu thé
cuia ngudi ¢ suc anh huong d6i voi véi y dinh mua cua
khach hang déi voi mat hang thoi trang (Le & Hoang,
2018). Dé giai quyet diéu nay, nghién ctru nay phan
tich tac dong cta ngudi co strc anh huong ddi voi ¥
dinh mua hang thoi gian cua gioi tré tai TP.HCM. Phat
hién cuia nghién cuu c6 thé gitp cac doanh nghiép hoat
dong trong linh vyc thoi trang va may mic khong chi
hiéu rd hon vé thi tnrong ma con toi wu hoa hi¢u qua
cac chién luoc tiép thi va phat trién san pham. Diéu nay
s€ giup cac doanh nghiép thoi trang gia tang suc canh
tranh va dap tmg dugc nhu cau da dang ciia nguoi ti€u
dung hién dai. Vé khia canh hoc thuat, bai viét s& cung
cap thém bang chung thuc nghlem cho cac nha nghién
ctru thi truong ve€ viéc tac dong clia nguoi co stc anh
huong dén y dinh mua hang thoi trang.

2. Ly thuyét nén tang va mé hinh nghién ctru

2.1. Thai dp nguwoi tiéu dung, y dinh mua hang va ly
thuyét TBP

Thai d6 mua hang thoi trang cua nguoi tiéu dung
la sy tuong tac gitta khach hang va san pham tao ra
thai do tich cyc hon d01 v6i san pham, dong thoi lam
Xuat hién y dinh mua sam, tr d6 dam bao loi nhuan
t6i da cho cac chién dich tiép thi c6 tam anh huong
(Jiménez-Castillo & Sanchez-Fernandez, 2019). Thai
dd cua nguoi tiéu dung doi voi san pham the hién muc
d¢ twong thich gilta hinh dnh ¢4 nhan va hinh anh san
pham cua nguoi tiéu dung (Sirgy & cong sy, 2008). Su
phu hop gitta san pham va nguoi mua hang co ¢6 tc
dong dén thai d6 cling nhu y dinh hanh vi ctia chinh ho
(Jiménez-Castillo & Sanchez-Fernandez, 2019).

Y dinh mua 1a kha nang ngudi mua hang du dinh
hodc sin 1ong mua mot san pham cu thé nao d6 cua
mot thuong hiéu nao do (Huang & cong su, 2011). Y
dinh mua hang thuong dugc cac nha tiép thi xem la
yéu t6 chinh tac dong dén quyét dinh mua sam. Theo
Osei- anpong va cong sy (2019), y dinh mua hang
dugc mi€u ta la mot sy tich hop glua nlern yeu thich
c4 nhan va mong mudn mua mot san pham nao do. Y
dinh mua hang 1a mét bién s6 c6 thé duoc sir dung aé
du bao nhimg dong gop trong tuong lai cho viéc mua
san pham Y kién chung cua ngudi mua hang vé mot
san pharn tac dong dén viéc hinh thanh y dinh mua
hang cua ho.

Ly thuyet TPB (Theory of Planned Behavior) duge
xay dung va phat trién boi Ajzen (2011) dya trén nén
tang cua thuyét hanh dong hop 1y (TRA) TPB 1a mot
trong nhiing ly thuyet duogc biét dén rong rdi va co tim
anh huong dung dé dy doan hanh vi ctia con ngucn
(Hegner & cong su, 2017). Theo ly thuyet TPB cua
Ajzen (2011), “thai do, chuan chu quan va nhan thtc
kiém soat hanh vi tac dong dén ¥ dinh thuc hién mot
hanh vi cy thé ctia mot c4 nhan. Y dinh dugc xem 1a
mdt yéu to chinh trong 1y thuyét, hoat dong nhu mot
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bién trung gian két ndi gitra dong lyc cd nhén va hanh
vi clia ngu’orl mua hang. Y dinh mua hang bi anh huong
tryc ti€p cua thai do, chuan chii quan va nhan thirc
kiém soat hanh vi” )

Chetioui va cong su (2020) da ap dung ly thuyét
TPB vao nghién cuu tac dong cua nguoi anh huorng
d6i v6i y dinh mua ciia nguoi tiéu dung Tac gia da
khao sat 610 nguoi tiéu dung tai Ma-roc va su dung
phuong phap binh phuong cyc tiéu mot phan dé phan
tich dir liéu. Két qua cho thay, thai do d01 v6i nhiin
nguo1 c6 anh huong tac dong tich cuc dén thai do dbi
v6i thuong hiéu va y dinh mua hang clua nguol tiéu
dung Két qua trén tuong dong voi két qua cua Tiwari
va cng su (2024) Singh va Aggarwal (2024) Cac
nghién ctru nay déu phan tich tac dong ctia nguoi o st
anh huong dén ¥ dinh mua hang bang 1y thuyét TPB.
Jiménez-Castillo va Sanchez-Fernandez (2019) nghién
clru vai tro cua nhitng nguc‘ri anh huorng k¥ thuat sb
(digital 1nﬂuencers) trong vigc g(n y thuong hi¢u va
tac dong cua ho dén sy gan keét voi thuong hiu, gia tri
ky vong va y dinh mua hang. Bang cach khao sat 280
ngudi theo ddi, nghién ciru chi ra rang stc manh anh
huong clua nhung nguol nay khong chi tao ra sy gin
két ma con nang cao gia tri ky vong cua thuong hi¢u
vay dinh mua hang Két qua nay nhan manh strc manh
thuyét phuc cua nhiing nguoi anh huong ky thuat so
trong viéc hinh thanh nhén thirc va hanh vi cia nguoi
theo ddi d6i vi cac thuong higu duge gidi thidu.

Tai Viét Nam, Lé Nguyén Binh Minh va cong sy
(2022) da nghién ctru anh huong ctia nhitng nguoi ndi
tiéng trén Instagram den y dinh mua hang trong linh
vuc thoi trang cua thé hé Gen Z tai TP. HCM. Dua trén
Iy thuyét tin higu va thu hat, 1y thuyét TPB, nghién
ctru phén tich 388 ph1eu khao sat qua mo h1nh PLS-
SEM. Két qua chi ra rang, sy tin twong va sy thu hat
cua influencer co tac dong tich cuc dén y dinh mua
hang, trong khi chuyén mén khong c6 anh huong dang
ké. Mic du thai do tbt voi nguol ¢6 suc anh huong c6
thé ting y dinh mua, nhung yéu t6 quyét dinh chinh
la su tin tudng. Tuong tu, Pham Puc Anh va cong su
(2022) nghién ctru vai tro cia nguoi anh huong trong
viéc dinh hinh xu hudng tiéu dung thyc pham ciia glO’l
tr¢ tai Ha Noi. Thong qua khdo sat 560 sinh vién va
hoc sinh, nghién ctru st dung mo hinh chu tric tuyen
tinh (SEM) dé phan tich di ligu. Két qua cho thiy su
tin c@y co tdc dong manh nhéit dén tin nhiém ctia nguoi
anh huong, tiép theo 1a nang lyc chuyén mon.

Twr cac phan tich trén chung ta thiy, ngum co stic
anh huong c6 tac dong dén ¥ dinh mua hang cta nguoi
tiéu dung. Nhimg tac dong nay co thé thong qua thai
do, thong qua hiéu biét chuyén mén hodc thong qua do
tin cay cua ngucn ¢6 strc anh huong. Dya vao céc luge
khao trén va dua vao ly thuyet TPB, tac gia s& dé xuit
md hinh nghién ctru trong phan tiép theo.



2.2. Gid thuyét nghién ciru va mé hinh nghién cieu

Trong phdn ndy, tic gia s& dé xuat cac gia thuyét
nghién ctru, dya trén mo hinh 1y thuyét TPB (Ajzen,
2011) va cac nghién cuu thuc nghlem lién quan. Pau
tién, chuan chii quan 1a mot khai niém trong linh vuc
tam ly xa hoi, dac biét la trong ly thuyét vé hanh vi
dua trén y dinh (Chetioui & cong su, 2020). Chuan
cht quan dé cap dén quan diém c4 nhan cia mot ngudi
vé murc d6 anh huong xa hoi, gra dinh, ban be, hodc
nhom nguorr xung quanh d6i voi su quyet dinh cua ho
vé viée ¢ tren hanh hoéc khong tién hanh mot hanh
dong cu thé (Chetrour & cong sy, 2020) Chuan chu
quan khong chi 12 viéc danh g1a y kién cua ngudi khéc,
ma con lién quan dén viéc cam nhan vé mirc d quan
trong va tarn anh huong cua nhiing nguoi xung quanh
d6i voi quyét dinh ca nhén. Theo ly thuyet TBP, Chuan
chu quan 13 mot nhan té ¢6 tac dong dén thai do mua
hang cta khach hang (Ajzen, 2011). Do do, bai nghién
ctru da dé xuat ra gia thuyét H1.

HI: Chudn chi quan cé anh hwong tich cyc dén
thai d¢ nguoi tiéu ding doi voi ngwoz cO sikc anh hu’ong

Nhan thire kiém soat hanh vi da duoc gidi thigu
nhu mét yéu td quan trong ciia ly thuyet TPB (Ajzen
2011). Bay chinh 1a nhén thire cua moi nguor v€é mirc
d6 kiém soat ma ho ¢o6 thé thyc hién doi voi viéc thé
hién mot hanh vi nhét dinh. Chetioui va cong sy (2020)
da dua ra minh ching cho rang, khach hang co xu
huéng thue hién mot hanh vi cy thé hon néu ho cam
thay [y quyén kiém soat d6i voi hanh vi d6. Theo ly
thuyet TPB, nhan thirc vé kha nang kiém soat hanh vi
c6 tac dong truc trep tich cuc dén ca thai d6 va y dinh.
Dua trén nhung dreu da thé hién & trén, nghién ciru da
phat trién gia thuyét H2.

H2: Nhan thicc klem sodt hanh vi ¢ anh huong
tich cuwee dén thdi do doi voi nguoi co sirc anh hwong

Chetioui va cong sy (2020) cho rang “Xay dung
nrem tin v&i khach hang duoc coi la yéu to then chot
dé dat dugc thanh cong trong tiép thi trong bbi canh
thé gidi k¥ thuat s hién nay”. Trong méi truong nguoi

Nhin thwe kifm soit
hanhvi

Mk d3 tin ciy

Nhin thiec chuyén
mén

Thai d§ doivei
ngwdi co sikc inh
hwéng

Nguyéen Khac Hiéu va cong su

tiéu dung su dung mang xa hoi nhiéu nhu ngay nay,
néu ngudi tidu ding tin tuong vao mot ngudi co6 anh
huong trén mang xa hoi, ho c6 thé s& chip nhan cac dé
Xuét cua nguoi do. Vi vy, thai do va hanh vi cua khach
hang co thé chiu tac déng bdi murc do tin cay ma khach
hang danh cho nguoi c6 stc anh huong (Hsu & cong
su, 2013). Do do, nghren curu dé xuét gra thuyét sau.

H3: Mikc do tin cgy doi véi ngu’m c6 anh huong cé
anh hu’ong tich cue dén thdi @ nguoi tiéu dimg doi voi
nguoi co swc anh huong

Nhan thuc chuyen mon 1a kha nang hiéu biét va
danh gia cua nguor tiéu dung vé kién thirc chuyén sau
trong linh vyre ma ho mua sdm. Nhén thire chuyén mon
clua nguorr tiéu ding c6 thé bao gorn kha nang phén biét
gitra cac thuong hiéu, su hiéu biét Ve cac phong cach
thiét ké, va kha nang danh gia chat luong san pharn
(Chetioui & cong su, 2020). Nhan thitc chuyén mén
cia nhirmg nguoi c6 sirc anh huong trong thoi trang
c6 anh huong tich cuc dén thai d6 cua nguoi tiéu dung
(Huang & cong sy, 2011). Do do, nghién ciau dé xuat
gia thuyét H4.

H4: Nhan thirc chuyén mon cé anh hu"ong tich cyc
dén thai dé nguoi tiéu ding doi voi ngueoi cé sive dnh
huong

Hegner va cong sy (2017) cho rang “Théi d6 cua
nguoi ti€u dung li€n quan dén cac thuong hi€u c6 anh
huong dang ké den ¥ dinh mua cua nguoi ti€u dung
Ngoar ra, ly thuyét TPB cho rang hanh vi va y dinh
cua mot ca nhén chiu tac dong boi thai do cua ca nhan
d6i v6i hanh vi d6 (Ajzen, 2011). Chetioui va cong sy
(2020) cling dua ra minh ching cho rang thai d6 cua
khach hang v&1 nguoi cd anh huorng c¢6 anh huong dén
thai d cua khach hang doi voi thuong hi¢u. Do do,
nghién ctru dé xuit cac gia thuyet sau.

H5: Thai do doi véi nguoi co sirc anh hwong tac
déng tich ciee dén thai do doi véi thu’ong hiéu

H6: Thai do doi voi thiong hiéu co tac dong tich
cwee dén ¥ dinh mua hang

Theo ly thuyét TPB, Thai do mua hang cua ngu0'1
tiéu dung co tac dong tich cyc dén ¥ dinh mua hang ciia

HT (+ Y dinh mua hing

B

Thii dd ddi véri
thwong higu

Hinh 1. M6 hinh nghién ctru dé xuit
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chinh ho (Ajzen, 1991) Va sy phu hgp gitra san phim va
ngu0’1 tiéu dung co tac dong tich cuc doi voi thai do va
y dinh hanh vi mua hang cua nguoi tiéu dung (Jiménez-
Castillo & Sanchez-Fernandez, 2019) Céc tai ligu nghlen
ctu trude ddy cho thay thai d clia nguoi tiéu dung Vi
ngum ¢ stic anh huorng co tac dong lién quan truc tlep
dén y dinh mua hang cta ban than ho (Chetloul & cong
su, 2020). Do do, nghlen ctru dé xuét g1a thuyét H7.

H7: Thai do doi véi nguoi cé sirc anh hwéng tic
déng tich cyee dén y dinh mua hang

Tom lai, nghlen ctru dé xuat mo hinh va cac gia
thuyet chu yéu dya trén thuyét TPB (A]ZCI’I 1991).
Mot s6 nhan t6 lién quan khac ¢6 nguén goc tir mot
s6 nghién ctru thuc nghlem trude (Martins & cong su,
2019; Chetioui & cong sy, 2020). M6 hinh nghién ctru
dugc dé xuét chi tiét nhu Hinh 1.

3. Phuong phap nghién ciru va thang do

Trong bai nghién ctru nay, nghién ciru su dung
phuong phap PLS-SEM d¢é phan tich dinh luong. Dé
danh gida mo hinh, thang dova klern dinh gla thuyéet mot
cach tot nhat tac gia sir dung phan mém “SmartPLS”.
Hién nay phuong phap PLS-SEM dugc st dung rong
rdi trong cac nghién ctru vé hanh vi va y dinh cua nguoi
tiéu dung (Hieu & cong su, 2023; Bergkvist & cong su,
2016; Chetioui & cong sy, 2020). Theo Hair va cong
sy (2019), PLS-SEM kiém dinh gia thuyet dua trén
phuong phap hoi quy binh phuong t01 thiéu véi muc
dich 1am giam thiéu sai s6 ctia cac bién phy thudc.

Dt li¢u duoc thu thap thong qua vigc khao sat truc
tiép va truc tuyen hon 300 nhimng nguol tré song tai
TPHCM co do tudi tir 16-30. Thoi gian khao sat kéo
dai gan ba thang tir thang 3 den thang 5 nam 2024.
Phuong phap dugc st dung dé 1dy mau la phuong phap
lay mau thudn tién. Tac gid st dung céu hoi sang loc vé
d6 tudi va va vé vi€e sir dung mang xa hoi dé dam bao
khao sat ding ddi twong. Sau do, tac gia sang loc, lam
sach dir liéu va loai bo cac két qua tra 1oi bi thiéu dir
lidu. Cubi cling, nghién ciru thu dwgc 256 quan sat hop
1¢ dé thyc hién phan tich dinh luong.

Nghién cttu str dung thang do Likert 5 mtrc d¢ tur
khong dong ¥ dén hoan toan dong y. Trong do, thang
do Chuan chu quan (CCQ) gdm bdn cau hoi duoc ké
thira tir Ajzen (2011); thang do Nhén thirc kiém soat
hanh vi (KSHV) ¢6 ba cau hoi duoc ké thira tir Ajzen
(2011); Chetioui va cong su (2020). Tlep theo, thang
do Nhan thirc chuyén mén (NTCM) ¢6 ba cau hoi duge
ké thira tir Bergkv1st va cong su (2016); thang do Muc
do tin cdy (DTC) gébm nam céu hoi duge ké thira tr Lu
va cong su (2014). Ké dén, thang do Thai do ddi véi
nguoi c6 anh huong (TDNAH) gom bdn cau hoi dugce
ké thura tir Chetioui va cong su (2020) thang do Thai
do d6i voi thuong hiéu (TDTH) gdm ndm cau hoi duge
ké thira tir Huang va cong su (2011). Cubi cung, thang
do Y dinh mua hang (YDMH) gom nam cau hoi dugc
ké thira tir Bergkvist va cong su (2016).
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4. Két qua va thao luin
4.1. Thong ké mé ti

Doi twong khao st ciia nghién ctru la nhung nguoi
tré c6 do tudi tir 16 - 30 c6 sir dung cac nén tang mang
xa hdi va c6 quan tam dén thoi trang, sdng tai TR.HCM.
S6 lwong quan sat hop 1€ 14 256. Qua trinh tinh todn,
xtr ly dir ligu so cap dugc thyc hién trén phan mém
SmartPLS. Théng ké mé ta doi voi cac bién sd nhan
khau hoc duoc trinh bay trong Bang 1.

Bang 1. Pic diém miu thu nhap

Pic diém nhan khiu hoc Tan suét Ty 18 (%)
e Nam 117 45,7%
Gii tinh Nir 139 54,3%
16-18 61 23,8%
Do tuoi 19-22 109 42,6%
23-30 86 33,6%
<5 tridu dong 74 28,9%
Thu nhap 5-10 triéu dong 85 33,2%
trén thang 10 — 20 triéu dong 75 29,3%
> 20 triéu 22 8,6%
Facebook 50 19,5%
Mang xa hoi Tiktok 90 35,2%
thuong Youtube 36 14,1%
sur dung Instagram 52 20,3%
Mang khac 28 10,9%

Két qua trong Bang 1 cho thay mau khdo sit €O
su phan ph01 tuong d6i déu giita doi voi cac dac diém
nhan khau hoc nhur giéi tinh, do tudi, thu nhap va mang
xa hoi ma khach hang dang st dung. Tiép theo, nghién
ctru s€ st dung dit liéu trén cho cac phéan tich dinh
luong.

4.2. Danh gid thang do

Trong nghién nay, tac gia danh gié do tin cay va
do gia tri thang do thong qua h¢ s6 Outer loadlng,
Cronbach’s alpha (CA), hé s0 tin cay tong hop (CR) va
hé s6 phuong sai trich trung binh (AVE). Két qua duoc
trinh bay chi tiét trong bang 2.

Béang 2. Thang do, d¢ tin cdy va d¢ gia tri

Outer

Nhan t6 Nguon Loading CA AVE CR
0,792
Ajzen (2011);
3 ; oui 0,775
Chuan chu ‘Cheztloul 0.801 0.626 0.870
quan (CCQ)  vacdng su 0,824
(2020)
0,773
Nhéan thic  Ajzen (2011); 0,835
kiém sodt  Chetioui 0785 0,734 0,649 0,847
hanh vi va cong su
(KSHV) (2020) 0,796




Nhan thire Bergkvist 0,848
chuyén mon va cong su 0,785 0,775 0,687 0,868
(NTCM) (2016) 0.852
0,829
0,811
M 36 tin Lu va cong
cay (DTC) s (2014) 0,809 0,860 0,642 0,900
0,753
0,802
Théi do 0,749
doi vaoi Chetioui 0,788
nguoi co va cong su 0,796 0,620 0,867
anh huéng (2020) 0,823
(TDNAH) 0,788
0,807
Thai do R 0,756
déi voi Huang va
i cong sy 0,842 0,868 0,655 0,905
thuong hi¢u 011)
(TDTH) 0,839
0,801
0,841
Y dinh Bergkvist 0,761
mua hang va cong su 0,810 0,856 0,635 0,897
(YDMH) (2016) 0.811
0,757

Tir két qua bang 2 ta co thé thay ket qua cua h¢ 56
Cronbach’s alpha déu 16n 0,6 va hé s tin cdy tong hop
CR déu 16n 0,8 cho thay thang do dat duogc d9 tin cdy
va dg gia tri thang do. Tlep theo, hé sO outer loading
déu 16n hon 0,7 va hé s6 AVE déu 16n hon 0,5 cho thay
cac bién nghién ctru déu dat dugc tiéu chuan vé gia tri
hoi tu cua thang do (Hair & cong su, 2019).

Tirkét qua Bang 3 ta co gid trj trong ma trin HTMT
deu nhé hon 0,9. Két qua trén dap ung duoc yeu cau
veé do gia tri phén biét cua thang do (Hair & cong su,
2019). Tiép theo, tac gia s€ st dyng thang do trén de
kiém dinh cac gia thuyét thong ké.

4.3. Két qua kiém dinh gid thuyét va théo ludn

Trong nghién ctru nay, tac gia su dung phuong
phép PLS-SEM voi ky thuat phan tich Bootstrapping
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voi y nghia thong ké & mirc ¥ nghia 5% dé kiém dinh
gia thuyét (Hair & cong sy, 2019). Két qua nghlen ciru
trong Bang 4 cho thay, Chuan chu quan (CCQ) c6 anh
huong cung chiéu dén TDNAH “Thai d6 dbi v6i ngum
¢6 strc anh huong” voi mirc y nghia 1%. Phat hién nay
ung ho g1a thuyet HI. Chuan chu quan dé cap dén quan
diém ca nhan ctia mot nguoi vé mirc do anh huong xa
hdi, g1a dinh, ban be, hodc nhom ngum xung quanh
doi véi su quyét dinh ctia ho vé viéc c6 tlen hanh hodc
khong tién hanh mot hanh dong cu thé (Chetioui Va
cong su, 2020). Pidu nay cho thiy “chuan chu quan”
phan anh tac dong cua moi tnrong x& hoi nhu ban be
va gia dinh, gitp xay dyng niém tin dbi voi ngum co
sac anh huong. Thai d§ tac dong tich cyc co thé dan
dén viéc chap nhan san phim ma nguoi O strc anh
hudng quang ba, tir do tang kha nang mua sam va tao
ra xu huong ti€u dung manh mé. Két qua trén tuorng
dong mo hinh ly thuyet TBP (A]zen 2011) va két qua
ctua nghién ctru thuc nghiém cua Chetioui va cong su
(2020).

Do tin cay (DTC) cO anh hu(rng cung chiéu dén
TDNAH. Phat hién nay ung ho gia thuyét H2 va ciing
dugc khing dinh boi cac nghlen ctru trude nhu Hsu
va cong sy (2013); Chetioui va cong sy (2020) cho
rang viéc xdy dung nlern tin v6i khach hang duoc coi
1a yéu tb then chét de dat dugc thanh cong trong tiép
thi trong b6i canh thé gidi ki thuat sb hién nay. Trong
moi trudng ngu01 tieu dung str dung mang xa hoi
nhiéu nhu ngay nay, néu nguoi tiéu ding tin tuong vao
mot ngudi c6 anh huong trén mang xa hoi, ho c6 thé
s€ chap nhan cac dé xuat cua nguoi d6. Khach hang
cang tin tudng vao ngum c6 stic anh hudng thi thai
dd cua khach hang doi voi nguoi ¢6 stre anh hudng
cang t6t. Tiép theo, Nhan thirc chuyén mon (NTCM)
O tac dong cung chiéu dén TDNAH. Diéu nay ung
ho gia thuyet H4. Nhén thire chuyén mon cua nguorl
tiéu ding c6 thé bao gom kha nang phén biét gitra
cac thuong hiéu, sy hicu biét vé cac phong cach th1et
ké, va kha nang danh gia chat lugng san pham Néu
nguoi tiéu dung nhén thuc dugc rang ngudi co suc
anh huong co chuyen mon tét, ho s& ¢6 thai do tot hon
d6i voi ngu(n c6 sirc anh huong. Két qua nay tuong
tu két qua nghlen ctru cia Huang va cong su (2011);
Chetioui va cong sy (2020).

Bang 3. Ma tran HTMT
Bién s6 cCQ DTC KSHV ~ NTCM  TDNAH TDTH  YDMH
cCQ
DTC 0,874
KSHV 0,820 0,863
NTCM 0,658 0,768 0,708
TDNAH 0,739 0,727 0,661 0,716
TDTH 0,750 0,752 0,748 0,634 0,801
YDMH 0,721 0,781 0,742 0,730 0,694 0,762
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Bang 4. Két qua hdi quy va kiém dinh gia thuyét mé hinh

Méi quan hé Gia thuyét Heé s tac dong Giatrit P-values Ket (gl?;tl;lif;gtdinh

CCQ->DNAH H1 0,272 3,322 0,001 Ung ho

KSHV->TDNAH H2 0,074 1,081 0,280 Khéng tng ho
DTC>TDNAH H3 0,186 2,242 0,025 Ung ho
NTCM->TDNAH H4 0,273 3,877 0,000 Ung ho
TDNAH->TDTH HS5 0,672 12,886 0,000 Ung ho
TDTH->YDMH H6 0,495 7,868 0,000 Ung ho
TDNAH->YDMH H7 0,251 3,334 0,001 Ung ho

R? =0,470; R>__ =0,451; R? =0,474

TDNAH TDTH > > YDMH

Két qua trong Bang 4 ciing cho thay TDNAH tac
dong tich cyc dén TDTH “Thai do d01 v6i thuong hi¢u”
va TDTH c6 tac dong tich cye dén y dinh mua hang.
Két qua nay ung ho gia thuyet H5 va H6. Theo Ajzen
(2011), hanh vi va y dinh cua mot ca nhan chiu tac dong
boi thai d§ cua ca nhan d6i voi hanh vi d6. Piéu nay
khang dinh rang khi nguoi tiéu dung co thai d¢ tich
cuc doi voi ngucn ¢6 stic anh huong, ho cung s€ c6 xu
huéng dénh gia cao thuong hi¢u ma ngum c6 strc anh
huong quang ba dleu nay tuong dong vai ly thuyét TPB
(Ajzen, 2011). Két qua nay nhan manh rang thai d§ c6
the dinh hinh hanh vi tiéu dung va tuong dong vai két
qua ngh1en ctru cua Hegner va cong sy (2017); Chetioui
va cong sy (2020). Tiép theo, TDTH ¢6 dnh huong cung
ch1eu dénY dinh mua hang. Diéu nay tuong dong vai Iy
thuyet TBP va két qua nghién ciru clia Jiménez-Castillo
va Sanchez-Fernandez, (2019). Thai do thuong hi¢u la
cach mét thuong hiéu thé hién tinh cach, g1a tri va phong
cach giao tlep dé tao cam xuc va gan két véi khach hang
Khi ngudi tiéu dung c6 thai do thwong hiéu tdt, ho s& ¢6
kha nang mua hang cao hon nhitng ngudi khéc.

Ngoai ra, két qua nghlen ctru chua két luan dugc
Nhan thtc klern soat hanh vi (KSHV) c6 anh hudng
den Thai do doi voéi nguoi c6 anh huong (TDNAH).
Két qua nay khac véi két qua ciia cac nghlen ctru trude
nhu Chetioui va cdng su (2020). Diéu nay c6 nghia la
gia thuyét H2 khong dugc {ung ho. Viée gia thuyét H2
khong duoc ung ho c6 thé do ¢& mau khao sat chua
du 16n hodc do trong boi canh nghién cttu hién tai cac
nhan to khac co tac dong lan 4t dbi voi nhan t6 Nhan
thirc klern soat hanh vi.

Tir két qua phan tich héi quy trong bang 4 cho thay
gia tri R? TONAI ddi véi bién phu thudc 1a Thai do dbi Vi
ngum ¢6 suc anh huong (TDNAH) ¢6 gié tri 1a 0,470. Két
qua nay co nghla 14 céc bién doc 1ap (CCQ,KSHV, DTC
va NTCM) giai thich duoc 47,0% su bién thién ctia bién
phu thudc. Tuong tu R2 ., cO g1a tri 0,451. Piéu nay c6
nghia 1a Thai do thuong hi¢u gidi thich duoc 45 1% su
bién thién ctia Théi do thuong hi¢u. Cu01 cung, R% i €O
gia tri 0,474 ham y rang Thai d6 ddi véi thuong hi¢u va
Thai d6 dbi VvGi nguoi 6 stre anh huong gidi thich duoc
47,4% su bién thién cia Y dinh mua hang. Ngoai ra, khi
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thuc hién h01 quy, nghién ctru cling phan tich hién twong
da cong tuyén bang hé sb phong dai phuong sai (VIF).
Két qua phan tich ta cho thay, hé s6 VIF déu nho hon 5
nén khong xay ra hién tuong da cong tuyén giita cac khai
niém trong mod hinh nghién cuu.

5. Két luan va ham y quan tri

Bai viét da phan tich cac yéu td anh huong dén y
dinh mua hang thoi trang cua gioi tré tai TP.HCM chiu
tac dong boi nguoi ¢ strc anh hudng. Nghlen clru da
str dung khung 1y thuyét TPB lam co s¢ dé dé xuat mo
hinh nghién ctru. Nghié€n ctru da str dung phuong phap
PLS-SEM va kiém dinh g1a thuyét nghién ctru dya trén
dir liéu khao sat 256 ngudi ti€u dung. Két qua ngh1en
ctru cho thiy nhan t6 Chuin chu quan, D¢ tin cay
va Nhan thire chuyen mon c6 tac dong dén TDNAH
“Thai d6 d6i voi nguoi co strc anh huong”. TDNAH
va TDTH “Thai d¢ thuong hi€u” c6 anh huong dén Y
dinh mua hang. Tuy nhién, Nhan thtrc kiém soat hanh
vi (KSHV) khong anh huong dén TDNAH. Cudi cling,
TDNAH cling c6 anh hudng tich cuc den TDTH. Tom
lai, trong bay gia thuyet dugc de xuat trong mo hinh
nghlen ctru thi tat ca cac gia thuyét déu duge chap nhan
trir gia thuyet H2. Tir nhitng phat hién trén, tac gia dé
Xudt mot so giai phap nhu sau.

Thr nhat, doanh nghlep mubn tac dong den ¥y
dinh mua ctia khach hang can cai thi¢n thém vé yéu to
chudn chii quan. Dé tao dyng niém tin manh m& hon
v6i khach hang doanh nghlep nén dau tu xay dung ki
cang hon. Vé viéc san Xuét cac n01 dung trén céac nen
tang mang xa hoi, dac biét la tai nen tang TikTok can
phai co nhung ké hoach 5 rang vé noi dung video,
hinh anh quang ba, bén canh d6 la nhiing ké hoach duy
tri rui ro dé qua trinh dua ra video, hinh anh mot cach
hoan hao, xu hudng va thu hat nhat dén véi ngudi xem
va khach hang Khong kém phan quan trong la nhiing
chlen lugc quang cao phu hop va chinh xac vao tirng
d01 tuong khach hang ma doanh ngh1ep mubn hudng
dén, doanh nghlep c6 thé sir dung céc the hashtag dang
thinh hanh vé thoi trang dinh kem v¢i bai dang di€u nay
cling gitp cho viéc tiép can khach hang dé dang hon.



B0 phan cham soc khach hang 1a mot phan khong thé
thleu trong viéc tao ra sy khac biét cho doanh nghlep,
dé tao sy gin ket manh mé hon gitra thuong hi¢u va
nguoi tiéu ding can dam bao hoat dong hiéu qua, chit
ch€ voi cac bo phan khac trong doanh nghiép, khong
ngung tlep nhén thong tin danh gia tir khach hang de dé
xuét cai thién chat luong san pham, dich vu gitip doanh
nghi¢p ngay cang hoan thién hon. Mt dich vu cham
soc khach hang chuyén nghiép, tan tdm s€ xay dung
hinh anh doanh nghi€p uy tin, dang tin cdy trong long
khach hang tur do tac dong tich cuc dén thai do thuong
hi¢u va y dinh mua hang ctia khach hang.

Thu hai, doanh nghi€p nén tang cuO’ng nhu'ng yéu
t6 co tac dong dén nhan thirc chuyen mon va dg tin
cay. bé tang su tuong tac gilra gioi tré va nguoi co stc
anh huong trén mang céac trang mang xa hoi, bo phan
nghién cuu thi truong marketing can tim hiéu va phan
tich da dang hon vé xu hu(yng thoi trang gidi tré quan
tdm hién nay va hanh vi mua sam cua khach hang qua
d6 doanh nghigp c6 thé két hop vai voi cac influencer
t6 chirc nhitng budi livestream doc quyen tro chuyen
trén TikTok, chia sé kinh nghiém, klen thirc, tu van veé
xu hudng thoi trang, phong cach ph01 do phu horp, hay
su dung phuong phép thir nghiém san phim moéi véi
mot vai cira hang duoc chon lwa dé thu phan ung cua
khéach hang, tr d6 doanh nghlep 6 thé cai thién san
pham diéu chinh lai g1a ca phu hop hon v6i nhu cau
ctia khach hang. Diéu nay gitp riat ngin khoang cach
gitra khach hang véi doanh nghiép, tang tuong tac gitra
influencer v6i khach hang cling nhu tao dung ni€m tin,
uy tin hon cho doanh nghiép Vi cach nguoi tré nhin
nhan va tu(yng tac voi ngudi co sac anh hudng anh
huorng tryc tiép dén cach ho cam nhén vé thuong hi¢u
ma ngudi d6 dai dién hodc quang ba. Nhu vay cling s€
khién nguoi tiéu dung cam thay duoc ton trong ciing
nhu tao dung uy tin va long tin hon gitta thuong hi¢u
va khach hang.

Thir ba, tir két qua nghién ciru, thai do déi voéi
thuong hiéu co tic dong tich cuc dén y dinh mua
hang. Do d6, cac doanh nghiép ¢ thé ning cao thai do
thuong hi€u cua khéach hang bang cach truyén thong
0 rang gia tri c6t 161 cua thuong hi€u, tao sy khac biét
s0 vOi d6i thu thong qua cac yéu td doc dao nhu thiét
ké, dich vy, hodc trai nghiém. Ngoai ra, doanh nghiép
cling co thé nang cao thai d thuorng hiéu thong qua
dau tu vao chat lugng san pham va dich vy, luén cung
cap san pham va dich vu vuot ky vong cuia khach hang.

Ngoai nhung ket qua da dat duoc, nghlen ctu cling
con mot s6 han ché vé mit dir li¢u va pham vi. Thir
nhét, dir liéu dugc thu thap véi ¢& mau 1a 256, nhom st
dung TikTok c¢ ty 1¢ cao hon cac nhom khac, két qua
kiém dinh gia thuyet H2 khong duoc ung ho. Nghlen
ctru tuong lai co thé thu nhap nhiéu quan st hon va
thu thap theo quota d6i véi cac loai mang xa hoi khéc
nhau thi két qua ctia nghién ciru c6 thé s& tot hon. Thir
hai, pham vi nghién ctu chi tap trung tai TP.HCM,
la mdt trung tdm thuong mai lon cia ca nudc. Tuy

Nguyén Khic Hiéu va cong sur

nhién, TPHCM ciing khong thé dai dién cho toan bd
Viét Nam. Viéc mo rong thém pham vi nghién ctru sé
lam cho nghién ctru c6 tinh khai quat hon. Cubi cung,
nghién ctru chi tap trung vao gidi tre, do6i tuong chiu
tac dong nhiéu boi mang xa hoi va nguoi co stc anh
huong. Tuy nhién, gidi tré cling khong dai dién cho
toan by nguoi ti€u dung. Nghién clru tuong lai néu mo
rong dbi twong khao sat cho nhiéu phan khiic khach
hang hon thi két qua nghién cuu sé€ khai quat hon.
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Impacts of Fashion Influencers on Consumers’ Purchase Intention
at Ho Chi Minh City

Nguyen Khac Hieu, Do Minh An, Pham Thi Van Anh,
Khong Thi Thanh Lam, Nguyen Thu Thuy, Nguyen Ngoc Phuong Uyen
Ho Chi Minh City University of Technology and Engineering, Vietnam

Abstract

This study analyzes the impact of influencers on the fashion purchase intention of young customers in Ho Chi
Minh City using the theory of planned behaviour (TPB) model. Through a survey of 256 people, the research team
applied the PLS-SEM method to test the hypotheses. The results show that Subjective Norms, Trustworthiness and
Expert Perception all positively impact Attitude towards influencers. Furthermore, Attitude towards influencers
and Brand Attitude also positively impact Purchase Intention. Finally, Attitude towards influencers positively
affects Brand Attitude. The study contributes to clarifying the role of influencers in the fashion consumption

behaviour of young customers in Vietnam.

Keywords: Theory of planned behavior (TPB), Influencers, Brand attitude, Purchase intention.
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