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TUKHOA TOM TAT

Nong san, Dé tai nghién ctru 4p dung mé hinh vé kha ning xu Iy trung gian han ché cua Lang (2000,

Video quang céo 2006, 2009) nham kiém nghiém tac dong ciia cam xtic sau khi xem video quang cao lan
lan truyén, truyén (viral ad) cua nguoi tiéu dung Viét Nam dén thai 6 va du dinh chia sé cua ho.
Xur ly thong tin, Phuong phap nghién ctru thi nghiém (Experiment Research Design) duoc sir dung nhdm
Truyén miéng dién tu, kiém dinh cac mdi quan h¢ gilia cac bién trong mo hinh nghién ctru. Két qua nghién ciru
Cung bac cam xtc, cho thdy phan tmg cam xtic d& chiu (pleasant) véi video viral ad s& anh huong tich cuc
Du dinh chia sé. dén thai do cua ngudi xem ddi voi thuong hiéu va du dinh chia sé n6 dén véi nguoi khac
va nguoc lai, phan Gng cam xuc kho chiu (unpleasant) s€ 1am cho thai do ciia nguoi xem
tré nén tiéu cuc hon va du dinh chia sé rat thép. Con lai, thai d6 va du dinh chia sé s€ &
mirc trung binh néu video ad cam gi4c trung dung (coactive). Cac phat hién ciia nghién
clru nay di dong gop thém vao kién thirc marketing trong nghién ciru vé cam xtic va phan
g thai do d6i v6i quang céo bang cach khai niém hoéa giai diéu cam xuc theo goc nhin
da chiéu cho phép khong chi tich cyc hay tiéu cuc ma con ca giai diéu cam xitic hop tac
hén hop.

1. Gigi thiéu nita, cho thdy murc do lan truyén déng kinh ngac cua

loai hinh truyén thong nay. Tiém ning ké trén da

Hinh thirc quang céo lan truyén (viral advertising)
phét trién trén co sd peer-to-peer communication,
nghia 1a nguoi xem c¢6 xu hudng tu nguyén chuyén
tiép hay chia sé thong diép nhan duoc dén voi nhirng
ngudi xung quanh. Viée 1am nay duoc cho rang sé
gia ting thai do tich cuc cling nhu do tin cay dbi
v6i thuong hiéu xuét hién trong viral video (Chiu
& cong su, 2007). M6t viral video thanh cong cé
thé tiép can hang nghin hodc triéu ngudi xem, mdi
ngudi xem sau d6 lai chia sé cho nhiéu ngudi khac

bién viral advertising thanh mét cong cu quang ba
dugc ua chudng ctia nhiéu thuong hiéu trén thé gidi.
Theo udc tinh, 87% cac chuyén gia trong linh vuc
quang cao da st dung video 1a mot cong cu thuong
xuyén cho chién dich marketing ctia minh (Wyzowl,
2019). O My, nhiéu dai ly marketing (agency) va
doanh nghiép thudc linh vyc truyén thong di gia
ting ngan sach dé ddy manh st dung cong cu viral
advertising cho quang b4 thuong hi¢u hay san phim
(Feed Company, 2008). Nguoi dung ngay nay cling
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bi anh hudng nhiéu béi cac video truc tuyén, voi
hon 61% nguoi dung Internet da tung xem video
trén cac mang xa hdi chia sé video truc tuyén nhu
Youtube... (Purcell, 2010), 1 nguyén nhan khién
viral advertising tré nén thanh cong va phd bién nhu
hién nay.

O thi truong Viét Nam, tir nim 2018, Youtube da
vuot mit Facebook dé tr thanh mang x3 hoi ¢6 hoat
d6ng manh nhat. Theo s liéu thong ké tir Google,
Viét Nam ding trong top ndm cac nudc xem video
trén Youtube nhiéu nhét trén thé gioi, vuot trdi hon
ca cic nude ¢ cong nghé tién tién nhu Nhat, Han,
Pai Loan... Hon thé nita, Theo Bdo céo Digital
Marketing Viét Nam va We Are Social nam 2023,
nguoi dung Viét Nam danh trung binh téi 6 gio 23
phut mdi ngay dé tham gia cac hoat dong lién quan
t6i mang internet, trong d6 2 gio 39 phut dé xem
cac stream hoac cac video truc tuyén, 2 gio 32 phut
dé dung mang xa hoi, 2 gio 03 phat dé doc tin tirc
va 1 gid 19 phut d&é choi game. Béo cao nay ciing
cho biét khong gian mang xa hoi tiép tuc phat trién
v6i 77,93 tridu ngudi dung (chiém 79,1% dan sé
Viét Nam, tang thém 5,3 triéu (twong duong 7,3%)
so v6i nam 2022). Nhin rong hon, 89,8% tong sd
ngudi dung Internet tai Viét Nam (bat ké do tudi)
da st dung it nhat mot nén tang truyén thong xa hoi
vao thang 1 nam 2023. Pdng thoi, s6 ngudi st dung
mang xa hoi cling chiém 89,8% sb nguoi s dung
internet. Trong nam 2018 c6 65% cac doanh nghiép
Viét Nam da tdng ngan sach trong linh vuc video
marketing, chi phi quang cdo trén video ting dén
16% tong chi phi quang cdo trung binh cta thuong
hiéu (GHDMedia, 2020). Tt ca cac sd liéu nay cho
thiy, video marketing dang 1a xu hudng tiép thi noi
dung dimg dau tai Viét Nam véi mirc d phd bién va
sy huong tng tir nguoi dung khong kém canh cac
qudc gia khac trén toan thé gioi.

Dé thiét ké duoc mot v1ral video giup doanh
nghiép dat duoc hi¢u qua truyen thong mong mudn,
nha 1am quang cdo can phai hiéu dugc cach nio bo
con nguoi xu ly va danh gia mgt video sau khi xem
xong. Nha san xut video khi sir dung ndi dung chtra
yéu td kich thich cam xdc manh hon dé tao ra viral
video, chua chic da hiéu cac nodi dung (content) d6
anh huong nhu thé nao dén dong luc va qua trinh xir
ly cam xtic cta con nguoi, diéu nay néu khong may
c6 thé dan dén that bai ciia video d6 va tac dong tiéu
cuc dén truyén thong thuong hiéu. Céc bai nghién
ctru nhiéu thap ky trude vé linh vyc quang cao chua
chi ra dugc tac dong cua viral video 1én qua trinh
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xur ly cam xuc cling nhu dong lyc ciia nguodi xem
(Poells & Dewitte, 2006). Viral video co tiém ning
hon so v6i quang céo truyén théng, nhat 1a vé tac
dong dang ké cua né 1én phan tng ciia ngudi xem,
tur do tac déng Ién thai d¢ voi thuong hi¢u va dat
hleu qua truyen thong khi Vldeo tré nén viral va ndi
tleng trén cac nén tang truc tuyen

Eckler va Bolls (2011) da thyc hién nghién ctru
dya vao khung 1y thuyét mo hinh vé kha ning xu
ly thong tin trung glan han ché (LC4MP) cua Lang
(2000, 2006, 2009) dé mo rong thém kién thirc trong
linh vuc quang cdo truc tuyén ndy va kham pha ra
mbi quan hé giita cac giai diéu cam xuc (dé chiu,
trung dung, kho chiu) cua ngudi xem video viral
ads c6 anh hudng dén thai d6 cua ho déi voi video
do, voi thuong hiéu duogc dé cap dén trong video
va du dinh chia sé video da xem tai thi truong Hoa
Ky. Két qua nghién ctru cho thdy cam xtc dé chiu
(pleasant) goi 1én thai d6 manh mé& nhat dbi véi
video quang cao do, thai do tich cuc dbi voi thuong
hiéu va y dinh chia sé. Céc tac dong yéu hon ddi véi
cam xuc trung dung (coactive) va yéu nhat 1a d6i
voi cam xuc tiéu cyc. Nghién ctru duoc thuc hién
tai Hoa Ky, mot qudc gia phat trién va di dau trong
cac xu huc’mg tich hop cong nghé. Theo cac tac gia
ndy, nhiing ket qua nghlen clru nay thach thire cach
tiép can gay sdc hodc khién ngum dung tryc tuyén
so hdi dé thuc ddy ho chuyén tiép hay chia s¢ mot
video viral ad.

Bai nghién ciru ndy nham muyc dich kiém nghiém
tai thi truong Viét Nam bang cach ké thira hoan toan
mo hinh nghién ctru ctia Eckler va Bolls (2011) va
xem c6 su khac biét nao trong mbi quan hé giﬁ’a cac
bién trong mo hinh tai mot thi truong chuyen doi
S0 VOi ket qua da duogc nghlen cuiru tai mot quoc gia
phat trién nhu Hoa Ky. Két qua nghién ctru s& c6
tinh trng dung cao trong linh vuc quang cao dac biét
1a quang céo tryc tuyén qua hinh thirc video viral ad
va mang lai ham y quan trj c6 y nghia d6i v6i cac
nha quan ly marketing.

2. Tong quan

2.1. Khdi ni¢gm quing cdo lan truyén (viral
advertising)

Quang cdo lan truyén (viral advertising) 1a mot
chién lugc marketing trong kinh doanh sir dung
cac trang mang xi hoi dé quang ba san phiam hay
truyén tai thong diép co lién quan dén thuong hiéu



clia cac cong ty nhung dugc nguoi tiéu dung phd
bién trén cac trang mang truc tuyén (Lance & Guy,
2006). Nghién ctru cho thiy ring nguoi tiéu dung
dat niém tin vao cac khuyén nghi ma ho nhan dugc
tir nhirng nguoi tiéu dung khac hon 1a cac khuyén
nghi tir quang céo (Nielsen, 2015). Cac nha tiép thi
coi anh hudng tir ngudi tiéu dung dén nguoi tiéu
dung trong quang cdo lan truyén (viral advertising)
la mdt co hoi mang lai nhan thirc, sy chu y va sy tin
tuong cho thuong hi¢u cua ho trong mét mai truong
truyén thong “huyén nao”, trong khi van kiém soat
dugc ndi dung va hinh thirc cua thong diép quang
cao (Feed Company, 2008; Impact, 2016). Viral
video ad la quang cdo video mang thuong hi¢u duoc
tao ra nhﬁm muc dich quang cao (Thuat ngtr ky
thuat sd, 2015). Tir goc do dal ly (agency) chung la
nhitng quang cao truc tuyén dugc thiét ké dé duoc
kham pha, xem, ndi chuyén va chia sé trong moi
truong xi hoi ki thuat sé (Financial Review, 2015).
Céc quang c4o c6 ndi dung hap din vé& mit cam xic
cling dugc cac cong ty duy tri mot cach hiéu qua
nhim dén muyc tiéu 1a khan gia xem tin tryc tuyén
(trang web, mang xa hdi, blog hodc cac trang video
nhu YouTube va Vimeo) c¢6 nhiéu kha ning dugc
lan truyén hon (Nelson-Field, 2013). Cac cong ty
nhu Samsung, Amazon va Adidas s dung viral
video ads nhu mot phuong tién dé ting cudng tiép
xuc, cling nhu tao cho thuong hiéu cta ho tré thanh
nhitng ngudi tao xu hudng trén thi truong toan cau.
Quéng cao video lan truyén ciia Samsung Galaxy
Note 7 da dat dugc 30,3 triéu luot xem vao nam
2016 nhd vao cac tiép can mot phan mién phi qua
phuong tién truyén thong xa hoi (Advertising Age
2016; Visible Measures 2016).

Theo We Are Social (2018), c6 hon 3 ty nguoi
dung Internet c6 tai khoan dang hoat dong trén cac
nén tang truyén thong xa hoi va mot trong nhiing
ly do 1a né gitp cac ca nhan thu nhén thong tin va
glao tiép v6i nhau (Dwivedi & cong su, 2015). Vlec
tiép can véi mot lugng khach hang 16n nhu Vay nam
ngoai pham vi ctia cac chién lugc cuia truyén thong
truyén thong khi xét dén cac chi phi lién quan. Hon
nira, trén toan cau, 54% ngudi tiéu dung thich xem
video tr thuong hiéu ma ho hd tro so véi cac loai
ndi dung khac nhu email va blog (An, 2018). Theo
d6, nhidu nha quang cdo va nha tiép thi quan tam
dén viéc sir dung quang céo video truc tuyén nhu
mot cong cu moi dé quang ba thuong hiéu cua ho
bang cach tao ra hiéu tng “lan truyén” théng qua
viéc tdn dung sirc manh tuong tac cua viéc chia
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s¢ trén mang Internet (Lee & cong su, 2013). Cac
chién dich xdy dung thuong hiéu lan truyén truc
tuyén (quang céo lan truyén) dang 1a mot xu hudng
moi duoc cic nha tiép thi thuyc hién bang cach
tao ra cac thong diép quang cao hap din va mang
tinh giai tri va gieo ching vao cac nén tang video,
khuyén khich ngudi tiéu ding chia sé nhiing thong
diép nay trén cac tai khoan mang xa hdi tryc tuyén
cua ho (Berger & Iyengar, 2013). Cac thuong hi¢u
ndi tiéng thé gidi, chang han nhu Burger King, Old
Spice va Unilever’s Dove, da su dung thanh cong
viral ad trén phuong tién truyén thong mang xi hoi
(Beverland & cong su, 2015) nhu mot phuong tién
dé thu hat hang triéu ngudi tiéu dung ngay lap tic
dé tang nhan thl'rc vé thuong hiéu, dé tng ho thuong
hiéu va tao tiéng vang (Harvey & cong sy, 2011).
Cac chlen dich lan truyén gan day tir cac thi truong
méi ndi (nhu An Do) cung cip cai nhin so luoc vé
kha ning tiép can va stc thuyét phuc déng kinh ngac
ciia ciac quang cdo lan truyén; chang han, chién
dich “Share the Load” cua Ariel thach thuc vai tro
ctia cac chién dich tiép thi truyén thong da thu hat
duogc 877.558 luot chia sé, va quang cao Ngay nha
gido gy xtic ddng manh cua 7-Eleven Thai Lan vé
nhing diéu tot dep nhit ctia con ngudi da thu duge
792.328 lugt chia sé trén cac phuong tién truyén
thong xa héi (Unruly, 2016). Chinh vi vdy ma céac
nha nghién ctru va cac nha thyc hanh tiép thi ngay
cang quan tim dang ké dén viéc kham pha tiép thi
truyén thong xa hoi nhu mot cong cu truyén thong
hi¢u qua (Alalwan, 2018; Alalwan & cong su, 2017;
Arora & cong su, 2019; Kamboj & cong su, 2018;
Kapoor & cong su, 2018; Shareef & cong su, 2017;
Shareef & cong sy, 2015; Shareef & cong sy, 2018
; Shareef & cong sy, 2019).

2.2. Camxiic va qudng cdo lan truyén (Emotionality
& viral advertising)

DPong luc dé chia sé mot viral advertising khé ¢o
thé do luong dugc mot cach toan dién nhung co thé
n6i rang do thanh cong ciia mot viral advertising phu
thudc vao thai dd chui dong chia sé viral advertising
d6 dén v6i nguoi khac. Vi vay, cac chién dich quang
c4o nén tap trung vao cac yéu td anh hudong dén
phéan Umg cam xtc cua nguoi xem hon 1a chi chi
trong vao quang ba san pham (MindComet, 2006).
Mot viral video c6 thé tré nén phd bién nho vao cac
“wow factor” - yéu t§ gay bat ngd trong thong diép.
Yéu té cam xuc cua thong diép sé 1a diém thu hut
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sy chu y ciia nguoi xem, vi vy, nhiing viral video
thuong tan dung nhimng tac dong manh vé phuong
dién cam xuc dé thu hat sy chd ¥ ciia nguoi xem.

Phelps va cong su (2004) di két luan rang:
“Nhing thong diép c6 thé mang dén nhiing cam xuc
manh nhu vui vé, hai hudc, truyén cam himg hay
so hai, budn rdu, lo ling dén ngudi xem co nhiéu
kha ning duogc chia sé”. Pong quan diém trén,
Lindgreen va Vanhamme (2005) ciing chi ra ring:
“Cam xtic 1a yéu t6 then ch6t dan dén sy thanh cong
cho mot chién dich viral marketing”. Két qua nay
da cho thiy sy lién két chit ché giita tac dong cua
cam xuc cua con nguoi va dong lyc chia sé. Nhiing
phan hdi d6i voi nhitng thong diép mang dén cho
ngudi xem cac phan tmg cam xuc khac nhau cé thé
tac dong theo nhirng cach khac nhau dén thai d¢ cia
ho va du dinh chia sé thong diép do. Tir hai két qua
nghién ctru nay, Bardzell va cong su (2008) thiy
rang phan ing cam xtic ddi véi viral video réat phirc
tap va thuong gady mau thuan. Trong d6, loai cam
xtc phd bién nhéit dugc goi 1én tir cac video 1a tinh
gidi tri (34 lan), tiép theo 1a kich thich (9 lan) va sau
d6 1a khong hai 1ong, sy quan tdm va niém vui (7 lan
mdi clip). Két qua ciing dé nghi rang sy truyén tai
tinh cam, cam xuc 1a can thiét nhung khong du diéu
kién dé tré nén “viral” mot cach thanh cong.

Vi vy, ta khong chéc rang néu video thiéu di kha
nang truyén tai cam xuc nhét dinh s& duoc lan truyén
rong rii, bat ké dén cac yéu té khic hay khong. Dong
thoi, mot video co su truyén tai tinh cam, cam xuc thi
ciing khong dam bao rang né s& trd nén “viral”; cac
yéu té khac (vi du: truyén miéng, hé thdng dé xuat
tir mdy tinh, chu dé bat kip xu hudéng va “memes”
cling anh huéng dén kha ning lan truyén ctia mot
video (Bardzell, Bardzell & Pace 2008).

Trong mot mot nghién ctru thuyc nghiém khac,
Brown va cong su (2010) kiém tra anh hudng cta
thé loai “hai bao lyc” dén tdm hiéu qua cua viral
advertising. Ho thdy ring quang cdo hai hudc co
tinh bao lyc cao va muc d6 nghiém trong cua hau
qua duogc goi 1én trong quang cao d6 c6 nhidu kha
ning dugc chia sé¢ dén nguoi khac hon, dong thoi goi
1én thong diép quang céo va thai do tot nhat d6i voi
quang c4o. Ho ciing cho ring ban chét khiéu khich
clia quang céo c6 thé 1a Iy do chinh din dén nhiing
két qua nay. Nhirng phat hién nay cho thdy dugc
tinh hiéu qua ctia mot sé yéu té dic trung cua viral
video da duoc phat hién trudc day, chfmg han nhu
yéu t6 hai hudc va bao luc (Lance va Guy, 2006).
Du vdy, cac cam xtc téng quan cua nhitng thong
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diép nay van chua 1o rang, boi vi yéu t6 bao luc va
su nghiém trong dugc xuit hién trong boi canh hal
huéc, va do do ngay ca cac quang cao voi yeu td
bao luc cao van c6 thé duoc trai nghiém 1a dé chiu.

2.3. Khung Iy thuyét LC4MP

M5 hinh vé kha niang xir 1y thong tin trung gian
han ché ciia Lang (2000, 2006, 2009), hay con goi la
LC4MP 1a mé hinh 1y thuyét vé qua trinh con nguoi
xtr 1y cac ndi dung truyén thong cam xuc duge ap
dung rong rdi nht. M6 hinh nay duoc xay dung dua
trén nén tang vé quan diém nhan thtc co dong luc
cua tri tué con nguoi, cho rﬁng cam xuc va nhan thic
dugc dan xen, két hop dé hd tro cho viéc danh gia y
nghia dong lyc ciia cac kich thich duoc tiép nhan va
xac dinh cac phan ung thich hgp (Lang 2009, Lang
& Bradley, 2010). Lang da md rong 1y thuyét co
ban vé ban chat cta cam xuc con ngudi thanh mot
khudén mau 1y thuyét, mo ta ndi dung truyén thong
cam xuc va qua trinh con nguoi xu 1y cac thong diép
trung gian, ching han nhu céc viral video ad. Mo
hinh nay di duoc ap dung cho cac ndi dung truyén
thong khac nhau, bao gém cac video vé strc khoé
voi ndi dung xuc dong (Leshner, Bolls, & Thomas,
2009), cac TVC dya trén fear-appeals (Potter va
cong su, 2006), online “advergames” (Bailey, Wise
& Bolls, 2009), va cac video dugc chon loc dé kich
thich nhitng cam xuc, tinh cam cu thé (Lee & Lang,
2009). Nghién ctru nay ap dung khudn mau trén dé
mo ta sy thay doi trong phan g cam xiic d6i voi
cac viral video ad, tir d6 tim hiéu vé tac dong cua
cac phan ng cam xuc ddi véi thai do va du dinh
chia sé n6 cua nguoi xem.

Phan Ung cam xuc la mét dic diém quan trong
trong viéc xac dinh cach con nguoi xtr ly cac quang
cao, bao g@)m cac viral video ad, va cach ho hinh
thanh nén thai do va cac du dinh lién quan dén hanh
vi (Brown, Homer & Inman, 1998). Theo LC4MP,
su thay dbi trong phan ung cam xuc dbi véi cac
thong diép co tac dong déang ké dén viée phan bd cac
nguén luc dé hinh thanh nén nhan thirc vé mot thong
diép. Trong qua trinh tiép xtic véi thong diép, cac
ngudn luc nhan thirc dwgc phin bd ddng thoi dén cac
qua trinh ghi nhg, bao gdm: ma hoa, luu trit va truy
hdi (Lang, 2009). M3 hoa lién quan dén viéc hinh
thanh nhan thtrc ngan han cho thong diép. Qua trinh
truy hoi s& dan dén su kich hoat nhan thirc dai han
san c6 va thich hop, gitp cho viéc hinh thanh nén bo
nhé ngén han cua thong diép. Qua trinh luu trit lién



quan dén viéc lién két cac thong tin tir thong diép
v6i nhan thuc dai han hién c6. Appetitive 1a trang
thai ma co thé c6 mdt nhu cdu nhit dinh can duge
thoa man, con aversive la trang thai ma con nguoi
bi lam cho kho chiu, buc bgi. Trong bai nghién ctru
nay, “appetitive” am chi dong luc thuc ddy ngudi
tiéu dung phan hoi lai cac kich thich dem lai sy dé
chiu, “aversive” am chi dong lyc thuc déy nguoi
tiéu dung né tranh, khong phan hoi lai cac kich thich
dem lai su kho chiu. Su kich hoat appetitive s& dan
dén viéc co nhiéu nguén lyc duoc phan b6 hon cho
qué trinh ma ho4, va su kich hoat aversive s€ la ting
ngudn lyc duge phan bd cho qua trinh giai ma hoa
1én dén mirc ma tai d6, ngudn luc s& duogce rat ra khoi
qué trinh xir 1y théng diép va chuyén sang qué trinh
luu trir (Lang, 2009).

Qua trinh xt 1y nhan thic c6 dong luc - nhu da
dugc mo ta trong LCAMP - ddi véi cac viral video
ad c6 phan Ung cam xuc khac nhau s€ anh hudng
dén thai d6 cua nguoi xem vé chinh quang co do,
vé thuong hiéu va dy dinh chia s¢ video ctia hg khac
nhau. Nhu d3 dé cap tu trudc, sy kich hoat dong luc
appetitive va aversive s€ tham gia vao qua trinh xt
Iy ndi dung thong diép c6 cam xuc trong bd nho.
Diéu nay sé& din dén mot nhan thuc dai han riéng
biét cho cac thong diép c6 kha ning bién ddi theo
nhiing phan ung cam xuc danh cho quang cdo. Fazio
(2007) da khai niém hoa thai ¢ nhu mdt cach danh
gi4 cac thong tin lién quan dén sy c6 mat ciia mot doi
tuong nao dé trong bd nhd dai han. Do dé, qua trinh
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xUr ly nhan thac c6 dong luc, dugc kich thich boi ndi
dung cta cac viral video ad, c6 thé giy ra cac trai
nghiém cam xuc, sau d6 phan anh thanh nhiing phan
g cam xuc tuong Gmg, dan dén su khac biét dang
ké vé thai do va du dinh vé hanh vi trong bd nho,
phu thudc vao tinh chét dé chiu, kho chiu hay trung
dung cta phan (mg cam xtc d6. La mot trong sb it
cac thir nghiém vé anh hudng ciia phan (g cam xuc
ddi véi viral video ad, nghién cuu nay dugc thiét
ké nham kiém nghiém céc tic dong quan trong va
co ban cua cac phan (mg cam xuc 1én cac bién phu
thugc lién quan dén so thich. Cac anh hudng nay,
sau khi duogc chimg minh, c6 thé trd thanh tién dé
cho viéc phat trién cac nghién ctru chuyén sau hon,
nham kham pha thém vé dong lyc hoc tiém 4n sau
cac qua trinh tdm ly va nhiling trung gian quan trong
khac ctia cac anh huong trén. Phan 16n cic nghién
clru quang céo vé tac dong cua phan tng cam xuc
da khong sir dung khai niém hai bién (bivariate) ciia
ching nhu cach ching dugc ap dung ¢ day, vi vay,
c6 rat it cac nghién ctru Iy thuyét c6 thé rut ra duge
nhiing gia thuyét cy thé.

3. Phuong phap
3.1. M6 hinh nghién ciru
Mo hinh nghién ctru dua theo md hinh nghién

ctru ctia Eckler va Bolls (2011), trong dé, cac bién
doc lap la cac giai diéu hay phan Uung cam xuc

( Attitude towards

the ad
Emotional Attitude towards
tones \ L the brand
W Intent to
forward

Unpleasant J

Hinh 1. M6 hinh nghién ciru

Nguon: Nhém tée gia dé xudt tiv tham khao nghién ciru ciia Eckler va Bolls (2011)
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(Emotional tones) cua nguoi xem viral video duogc
xép theo ba nhom 14 tich cyc (Pleasant), trung dung
(Coactive) va tiéu cuc (Unpleasant). Cac bién phu
thudc trong mé hinh 1a 1a thai do ddi v6i quang céo
(video) (Attitude toward the ad), thai do dbi véi
thuong hiéu (Attitude toward the brand) va y dinh
chia s¢ (Intent to forward).

3.2. Phwong phdp nghién ciru

Véi phuong phép nghién ctru 1a phuong phép
dinh luong hinh thtrc thi nghiém (experiment),
nghién ctru duoc tién hanh qua hai budc 1a nghién
cuu dinh tinh va nghién ctru dinh lugng. Nghién
ctru dinh tinh duoc thuc hién béng cach phong van
ba chuyén gia trong linh vuc quang céo va phdng
van muoi 1dm hoc sinh, sinh vién dang hoc tap va
sinh séng tai thanh phé H6 Chi Minh. Mau nghién
cuu dinh lugng duoc chon cho hai giai doan, giai
doan pretest 1am tién dé cho nghién ctru chinh (final
experiment) sau nay. Theo Essentials of Marketing
research cuia Hair va cdng su (4th Ed, 2017), pretest
la mot hoat dong nghién ctru mang tinh mo ta, cé
quy md nho tir 5 dén 30 ngudi. Do d6, kich thude
mau dung cho pretest s& nho hon kich thuéc mau
dung cho final experiment. Trong nghién ctru nay,
nhom chon kich thuéc mau cho hoat dong pretest
12 38 va mau cho final experiment 1a 42 nguoi theo
phuong phap chon mau thuan tién.

3.2.1. Thiét ké nghién ciru dinh tinh

Nghién ctru dinh tinh dugc thiét ké cho hai hoat
dong 1a phong van chuyén sau (in-depth interview)
va phong van nhém (focus-group). Phong van
chuyén sau duoc thyc hién theo hinh thirc phong
van cdu trac (hé thdng) véi ba chuyén gia di co
nhiéu kinh nghiém trong linh vuc marketing -
quang cdo, str dung cac cdu hoi mo duoc thiét ké dé
thu hoach mot cach linh hoat cac thong tin can thiét
lién quan dén dé tai. Trong khi d6, & budc phong
van nhom, mudi 1Am ban hoc sinh, sinh vién trén
dia ban thanh phé H6 Chi Minh ¢6 diém chung vé
tan suét su dung mang xa hdi va mic d6 quan tam
dén cac viral video s& duoc phong van dé lam rd
cac ndi dung cua bién nghién ctru chuén bj cho viéc
hoan thién bang cau hoi phong van dinh luong.

3.2.2. Thiét ké nghién ciru dinh luong

54 Tap chi Phat trién va Hoi nhap s6 75 (2024)

Nghién ctru dinh luong véi hinh thuc thi
nghiém dugc tién hanh qua hai bude, thir nghiém
trudc (pretest) va thi nghiém cubi cung (final
experiment).

Nghién ctru thir nghiém trudc (Pretest)

Kich thuéc miu cho pretest 1a 38 ngudi. O budi
pretest nay, cac ung vién sé dugc xem 18 viral
video advertising khac nhau do nhoém nghién ctru
dua ra (mdi video s& c6 thoi lugng tir 30 dén 160
gidy), sau d6 cac ung vién s& danh gia tung video
rang liéu nd khién ho cam thiy dé chiu hay kho
chiu sau khi xem.

Muc dich: chon ra dugc 12 video phan thanh 3
nhém (pleasant, unpleasant va coactive) vdi moi
nhom 4 video.

Cau héi gan loc dugc dit ra trudc dé chon ung
vién phu hop véi yéu cau dit ra 1a tir 16 dén 22 tudi
va dang hoc tap, sinh sdng tai TP. HCM. Sau d6 di
vao cau hdi trong tam.

Cu thé, cac ung vién s€ dugc chia lam 2 nhém;
trong d6, nhém 1 s& danh gia mic d6 dé chiu va
nhém 2, nguogc lai, s€ danh gia muc do khé chiu
cua turng video, tat ca déu dugc danh gia dya trén
thang diém 9. Piém trung binh cudi cung ctia mdi
video s& dugc tinh bang cach lay hiéu giita diém dé
chiu trung binh v&i diém kho chiu trung binh.

Cac video s€ dugc xem la “pleasant” khi
ching ¢6 diém trung binh cao nhét, duoc xem la
“unpleasant” khi chiing c6 diém trung binh thap
nhat. P4i v&i nhitng video c6 diém d& chiu trung
binh va diém kho chiu trung binh gan nhu twong
duong nhau, chung s& duoc xem 1 “coactive”. Bén
video v6i s diém troi nhat trong timg nhom dugc
chon loc dé st dung cho final experiment.

O giai doan pretest, mau duogc tiép can thong
qua internet (electronic coding). Cu thé, nguoi
tham gia s& dién cac thong tin ca nhan can thiét
va cau tra 101 cia minh vao mot Google Form do
nhom nghién ctru cung cép trén nén tang mang truc
tuyén.

Céc phiéu tra 1oi nay sau d6 s& duoc tong hop
va chon loc ra cac video dé phuc vu cho final
experiment.

Nghién ctru thi nghiém cudi cung (Final
experiment)

Mau cho final experiment c6 kich thudc 1a 42.
Céc (mg vién lan lugt xem qua 12 video dugc chon
thong qua bai pretest. Sau mdi video, cac Gmg vién
ty danh gia thai do cua minh d6i véi video, voi
thuong hiéu va dy dinh chia sé video nay trén thang
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Bang 1. Két qua Paired Samples T-test

Cap so sanh Hiéu trung binh df Sig. (2-tailed)
Pleasant — Coactive 3.45 3 .000
Coactive — Unpleasant 4.30 3 .004
Pleasant — Unpleasant 7.75 3 .002

Nguon: Két qua phan tich dit liéu pretest

diém 7 trong phiéu tra 10i.
4. Két qua
4.1. Két qud pretest

Diém trung binh bién “coactive”. Bén video voi
s diém troi nhét trong tirng nhom dugc chon loc
dé sir dung cho final experiment.

Dé kiém chimg rang su khac biét giita ba nhém
video c6 ¥ nghia théng ké, nhém di tién hanh kiém
dinh gia thuyét gia tri trung binh cua hai tong thé
phu thudc hay phdi hop ting cip (Paired Samples
T-test) lan lugt cho ba cap sb, thu duoc két qua cho
thdy: khac biét giita mdi loai phan ing cam xtic véi
nhau la dang ké (Bang 1).

Dy ciing 1a co s¢ dé nhom nghién ciru két luan
rang 12 video (ba nhém phan Gmg cam xitc) dwgc
chon tir 18 video ban dau d3 dugc phan loai va
chon loc mét cach hop 1y, c6 khac biét rd rang vé
loai phan ung cam xuc ma chiing dem lai cho nguoi
xem.

4.2. Két qud final experiment

Do tinh chit cua bai nghién ciru, dit liéu thu
thap duoc bi lap lai giita cac bién do mdi tng vién
tham gia khao sat tra 16i mdi cau hoi nhiéu 1an cho
nhiéu video v6i nhiéu phan ing cam xtic khac nhau.
DPdng thoi, tap dir liéu cho ca ba bién (pleasant,
coactive, unpleasant) khong c6 phan phdi chuan.
Do d6, dé kiém dinh su khac biét giita tac dong cta
ba nhom phan tmg cam xtic nay 1én thai d6 ddi véi
quang cao, thai do d6i v6i thuong hiéu va du dinh
chia sé sau khi xem, nhom st dung phuong phap
kiém dinh phi tham s6 Friedman. Két qua phan tich
dir liéu duogc trinh bay dudi day

Thai do doi voi qudng cdo

Két qua thu duoc cho thay co su khac biét trong
thai d6 ctia nguoi xem ddi véi video quang cao khi
nguodi xem cac quang cao nay c6 phan rng cam xuc
khac nhau. Trong d6, phan Gtng cam xuc pleasant
goi 1én thai d6 tich cuc nhat déi video quang céo
(mean rank = 2.54), tiép dén 1a cac video coactive
(mean rank = 2.18) va cubi cing 1a cac video
unpleasant goi 1én thai do tiéu cuc nhét ctia ngudi
xem ddi véi video quang céo (mean rank = 1.27).

Thai d6 ddi véi thwong hiéu

Két qua thu dugc cho théy cling co6 sy khac biét
13 rét trong thai d cua ngudi xem dbi véi thuong
hiéu duoc d& cap dén trong video quang céo. Cu
thé hon, cac video pleasant cho ra thai d¢ tich
cuc hon déi véi thuong hiéu (mean rank = 2.58),
tiép dén 1a cac video coactive (mean rank = 2.07)
va cudi cung 1a cac video unpleasant (mean rank
= 1.35) cho ngudi xem thai do tidu cuc ddi voi
thuong hiéu.

Du dinh chia sé sau khi xem

Dé phan tich tic dong cua phan Gng cam xuc
1én du dinh chia sé clia nguoi xem, nhom da dung
2 c4u hoi dinh khoang: “Cho biét mirc d6 dong tinh
cua ban vo6i cau ndi sau: “Video nay nén dugc chia
sé rong rai” va “Toi s& chia s¢ video nay dén véi
nguoi khac”.

S6 liéu thu duoc tir cau hoi thir nhét cho thay
phéan ng cam xuc c6 tac dong 1on dén cach ngudi
xem nhin nhan thong di¢p cua video quang céo
d6. Ngudi xem dong tinh nhét véi viée cac video
pleasant dugc chia sé rong rai (mean rank = 2.53),
tiép dén 1a cac video coactive (mean rank = 2.21)
va cudi cung 1a cac video unpleasant (mean rank
=1.26).

S liéu tir cau hoi thir hai cho thdy phan tmg cam
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xuc c6 tac dong l6n dén dy dinh chia sé cua nguoi
xem. Cac video pleasant kich thich nguoi xem chia
sé nhiéu nhat (mean rank = 2.54), tiép theo la cac
video coactive (mean rank = 2.16) va cudi cing la
cac video unpleasant (mean rank = 1.30).

5. Phan tich — Panh gia

Tuong dong véi két qua nghién ctru tai thi
truong Hoa Ky cia Eckler va Bolls (2011), méc du
6 su khac biét vé gia tri trung binh cua cac nhom
cam xtc 1én thai do so voi nghién ctru gbe (2.54
so v6i 4.77 d6i véi pleasant, 2.18 so voi 4.3 cua
nhom coactive va 1.37 so v6i 4.16 ddi voi nhom
unpleasant), két qua nghién ctru da chi ra vai trd
ciia phan Gmg cam xtc ddi véi viée thiét ké video
quang cao viral dat hiéu qua truyén thong cao dua
trén moi lién hé giira phan mg cam xuc vé6i thai do
va du dinh chia sé cua nguoi xem. Két qua da chi
ra rang phan Gmg cam xuc ¢6 mdi quan hé tuyén
tinh voi ca thai d6 va du dinh. Cac cau tra 161 duogc
thu thap cho thiy thai d6 déi véi video, ddi voi
thuong hiéu va dy dinh chia sé ctia nguoi xem la
tich cuc dbi voi nhitng video ¢6 ndi dung tich cuc
(pleasant). Tuong tu, cic phan hdi tich cuc ¢ xu
huodng giam di khi phan trng cam xuc cua video la
trung dung hay hon tap (coactive) va tré nén tiéu
cuc ddi vai cac video duoc cho 1a gdy kho chiu
v6i ngudi xem (unpleasant). Két qua nay cho thay
su teong dong v6i cac nghién ciu trude day vé
mdi quan hé gitra phan tng cam xtic va thai d6 cua
nguoi xem, cu thé 1a phan ing cam xuc tich cyc tao
nén thai d¢ tich cuc, va nguoc lai, phan Gng cam
xUc tiéu cuc tao nén thai dg tiéu cuc (Du Plessis,
2008; Faseur & Geuens, 20006).

Cac két qua trén nhu mdt sy tai hién lai tir cac
nghién ctru vé quang cao truyén thong trudc day
khi chi ra ring cic phan ung cam xic, thai do va
du dinh cia nguoi tiéu dung ddi véi hinh thire
quang c4o nay ciing c6 mdi quan hé truc tiép don
gian tuong tu nhu trong quang cao viral. Nghién
cru nay mang lai sy dong gép vé mit 1y thuyét
cho viéc nghién ctru vé phan tng cam xtc va thai
d6 dbi voi quang cdo noéi chung, bang cach khai
niém hoa “phan tng cam xuc” theo quan diém da
chiéu khi xem xét khong chi tinh tiéu cuc, tich cuc
ma con tinh hdn tap cua cam xtc. C6 rét it cac thi
nghiém vé quang cdo nghién ciru vé phan tmg hdn
tap (coactive) trong cam xuc. Bai nghién ctru nay
da chi ra réng khi phan ung cam xuc bi tron 1an,
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nguoi xem s€ danh gia cac thong di€p nay theo
huéng vira dé chiu, vira khé chiu, va ho co it kha
nang chia sé nd cho nguoi khac. Thai @6 va du dinh
chia sé s€ hinh thanh nén qua trinh xu ly c6 gioi
han, va do d6, khi ngudi xem trai qua phan tng dé
chiu, ho s& tién dén hanh vi tiép cén (approach-
behavior), trc 1a, ho s€ c6 thai do tich cyc va hinh
thanh mong mudn dugc chia sé cam giac d6 cho
nguoi khac. Mot cau héi duoc dat ra ¢ day, do la
co hay khong su suy giam trong thai d¢ yéu thich
va dy dinh chia sé cua nguoi xem dugc Xuét phat
tor sy suy giam cam xuc tiéu cyc, su gia ting cam
xtc tiéu cyc, hay tham chi, dén tir ca hai. Nghién
clru nay 1am rd tinh thiét thyuc trong viéc ap dung
khuon méu 1y thuyét vé nhan thirc c6 dong lyc dé
kiém nghiém tdm anh hudng cta phan tng cam
xtc dbi véi quang cao, theo cach phu hop véi ban
chit cua cam xtc va dong luc hoc trong tri ndo con
nguoi - cling chinh 1a “bg xt 1y” that sy cua quang
céo. Cac nghién ctru sau nay nén tim hiéu sau hon
vé trung gian cua nhirng tic dong nay. Vi du, loai
hinh quang c4o ciing c6 thé 1a mot trung gian quan
trong. Mac du nghién ctu nay da phat hién mot
khuon mau chung, cho rang thai d6 va du dinh chia
sé¢ dugc dan dit tot nhat boi phan ing cam xuc
dé chiu (pleasant) va, néi rong hon 1a, trai nghiém
cam xuc, phan Gng cam xuc kho chiu (unpleasant)
s& co anh huong dang ké khi dwgc ding cho cac
thong diép lién quan dén strc khoe, khi do, viéc
truyén tai cac mdi de doa vat 1y s& thiic ddy manh
mé hon thai d§ va du dinh ctia nguoi xem.

6. Két luan
6.1. Két lugn

Véi su phét trién manh mé& cua cong nghé va
mg dung vao truyén thong mang xa hoi, sé luong
ngudi sir dung mang xi hoi ngay cang chiém ti
trong cao trong tong dan sd trén thé gidi. Tai Viét
Nam, ti 1é nay da l1én dén hon 70% (theo We Are
Social 2023). Cac quang c4o lan truyén hinh thirc
video viral ads ngay cang dugc cac nha tiép thi quan
tam. Ké thira tir nghién ctru trudc tai Hoa Ky cia
Eckler va Bolls (2011), nhém nghién ciru da thuc
hién nghién ctru lap lai tai thi truong Viét Nam va
c6 két qua nghién ctru twong dong véi nghién ctru
gbc 1a phan tng cam xuc tich cuc lam cho nguoi
xem c6 thai do tich cuc déi voi quang céo va co
thai do tich cuc v6i thuong hiéu dugc dé cap trong



video d0, tir d6 tac dong dén hanh vi chia sé quang
c4o ctia ngudi tiéu dung trén nén tang mang xa hoi
va nguoc lai, phan irng cam xtc ti€u cyc xay ra khi
ngudi xem cam thay khé chiu khi xem video d6 va
cling c6 thai d6 tiéu cyc ddi véi thuong hiéu, tir d6
cling han ché kha ning chia sé cua ho.

6.2. Ham y qudn tri

Nghién ctru nay da chi ra rang, ddi v6i loai hinh
quang cdo bang viral video, nhim dat hiéu qua
truyén thong cao, cac nha quan tri marketing nén
tap trung nhdn manh vao yéu t6 noi dung thong
dlep trong quang cdo, ciing nhu cach truyén ta1 no
dén v&i nguoi xem, ddy ciing chinh 1a cac yéu t6
quan trong hang dau tic dong manh m& dén phan
g cam x{ic cia nguoi xem ddi véi viral video ad
d6. Cu thé, cic quang céo c6 ndi dung thong diép
sang tao, cach thic truyén tai moi la va doc dao
s€ mang lai thai d¢ dac biét tich cuc va kich thich
manh m€ dong co chia sé cua nguoi xem trén cac
nén tang mang xi hoi. Ngoai ra, cac doanh nghiép
cling can quan tdim dén viéc xay dung ndi dung
thong di€p thu hut mang tinh giai tri cao, dem lai
cac cam giac tich cuc, vui vé, d& chiu, bat kip xu
huong hién tai. Hon thé nira, cac yéu t6 vé hinh énh
nhu mau sic, dién vién, ... ciing nhu cac yéu td ky
thuat nhu 4m thanh, bdi canh gbc quay... cling can
dugc dau tu va trau chudt, boi hinh anh dep va mau
sdc hai hoa c¢6 kha ning khoi goi cam xtc tich cuc
tir ngudi xem ngay nhiing gidy dau tién va do dé
tao dong luc dé giit chan ngudi xem dén hét video.
Dién hinh nhu 4 video pleasant dugc dung trong
bai nghién ctru nay (Coca Cola - “Coke Mini”,
Biti’s Hunter - “Biti’s Hunter Street - Cam hiing
tu’ hao tir duong phd”, Amazon - “Before Alexa”

“Quang Hai - Thap lra nhitng gidc mo”)
da khal thac tot cac yéu t néi trén, do do nhan
dugc thai do tich cuc nhat tur nguoi xem va dat
hiéu qua truyén thong cao véi sé lugt chia sé dang
mo wdc. Tuy nhién, cac nha lam quang cado khong
nén qua lam dung cac ky thuit gdy cha y nhu st
dung 16 1idu cic yéu tb giat gan, hinh anh khong
phu hop... trong video quang céo, néu khong s&
gy phan tac dung va tac dong tiéu cyc dén thai do
ngudi xem. Diéu nay di duge chimg minh qua cac
video unpleasant ma nhom di thu thap dugc, dién
hinh nhét 1a quang cao Bot Giat ABA - “Da ngoai”
d3 gy ra rat nhiéu tranh cii va phan tng tiéu cuc
trong thoi gian qua. Néu ngudi dung khong thoai
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mai voi mot video quang cao trén mang xa hodi, ho
c6 thé phat trién thai do tiéu cyc, didu nay cé thé
tac dong x4u dén y dinh mua hang ciia nguoi tidu
dung va dan dén mét niém tin, anh huong dén hinh
anh thuong hiéu.

6.3. Han ché ciia nghién ciru va hwéng nghién
ciru tiép theo

Nghién ctru ndy c¢6 mot sé han ché nhu sau.
Trude tién 13 d6 tudi cua cac vién tham gia hinh
thire thi nghiém nay 1a 16 dén 22 tudi, trong twong
lai nén mo rong nghién ciru ra nhitng nhém tudi
khac khi ma ti 1& dan sb st dung mang xd hoi ngay
cang ting va quang céo lan truyén dat dén dinh
cao va vuot ra ngoai ddi tuong muc tiéu 1a gidi tré.
Thtr hai 14 cac nghién ctru nay bao gdm cac viral
video ad tir doi sdng thyc, diéu nay tao kha ning
16n hon cho nhitng diéu chua biét trong thong diép
ma chi dua ra cac cung bac cam xtc khac nhau cho
thong di¢p. Thu ba, thai do do luong c6 vé trung
1ap va co su khéac biét trung binh twong d6i nho.

Céc nghién ctu sau nay nén thu hep pham vi
cam xuc dugc nghién ctru, khai thac nhiing loai
phan ung cam xic cy thé hon, khong chi don gian
la pleasant-coactive-unpleasant. Ngoai ra, sy khac
nhau trong cach tiép thu viral video ad giita nam
va nit, hay giira cac do tudi va nén vin hoa khac
nhau ciing can duoc khai thac thém boi cac yéu td
noi trén ¢6 anh huong 16n dén viéc nhan thirc mot
video va dong co chia sé chung. Anh huéng cia
viral video ad ddi v6i “brand recall” ciing 1a chu
dé nghién ctru can duoc tién hanh trong twong lai,
boi cac khia canh quan trong lién quan téi ggi nhé
thuong hiéu ciing co tac dong 16n dén viéc chia sé
hay chuyén tiép, tir d6 anh huong toi thai do va
hanh vi mua hang. Du dinh mua hang ciing 12 bién
dau ra can duoc khai thac thém.
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Viral advertising: Viewer’s emotional tone, attitudes
and sharing intention

Pham Thi Truc Ly, Dinh Tien Minh, Luong Xuan Hy
University of Economics Ho Chi Minh City

Abstract

This research applied Lang’s model of limited intermediate information processing ability (2000, 2006, 2009) to test the
impact of different emotional reactions to attitudes towards viral video advertising, brand attitude and sharing intention
of Vietnamse viewer after watching viral video ads. Experimental Research Design is used to test the relationships
between independent variables and dependent variables. Research results show that viral advertising brings a pleasant
emotional response that will positively influence viewers’ attitudes toward the brand and their intention to share it with
others. On the contrary, with unpleasant emotional reactions (unpleasant), viral advertising will make the viewer’s
attitude towards the brand more negative and the intention to share will therefore be very low. For the rest, with viral
video ads that bring a neutral feeling (coactive), its impact on viewer attitudes, brands as well as sharing intentions is
only average, relatively. The research results will contribute to marketing knowledge studying emotions and attitudinal
responses to advertising by conceptualizing emotional tone in a multidimensional perspective that allows for not only
positive or negative but also mixed cooperative emotional tone.

Keywords: Viral advertising, information processing, electronic word of mouth, emotional tone, attitude,
sharing intention.

58 Tap chi Phat trién va Hoi nhap s6 75 (2024)



