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TUKHOA TOM TAT

Nguoi ¢6 anh huong Nghién ctru nay diéu tra tic dong cua ¥ thirc thoi trang va nhitng nguoi co anh huong

truyén thong xa hoi, truyén thong xa hoi dén hanh vi ctia nguoi tiéu ding thoi trang truc tuyén dua trén 1y
Y thire thoi trang, thuyét mé rong vé hanh vi c6 ké hoach. Dit liéu nghién ctru tir 350 nguoi tiéu ding thong
San pham thoi trang, qua Bang cau hoi v6i thang do Likert 5 diém. Nghién ctru sir dung mé hinh céu triic binh
Y dinh mua hang phuong nho nhat timg phan véi phan mém SmartPLS 4.0 dé phan tich két qua. Cac phat
truc tuyén. hién cho thdy nhimg ngudi c6 anh hudng truyén thong xa hoi va y thirc thoi trang déu c6
anh huéng dén y dinh mua thoi trang tryc tuyén ciia ngudi tiéu dung. Trong do, nhiing
ngudi c6 anh huong truyén thong xa hoi co tac dong manh nhat dén y dinh mua thoi trang
truc tuyén. Phat hién ndi bat cia nghién ctru cho thdy ngudi ¢6 anh hudng tac dong tich
cuc dén y thic thoi trang ciia ngudi tiéu ding. Nhimg phat hién nay dua ra nhitng ham y
vé mit quan Iy nham gitp cac nha kinh doanh, nha ban 1¢ va nha tiép thi dua ra nhiing giai

phap tét hon trong thu hut khach hang va nang cao hiéu qua kinh doanh.

1. Gi6i thiéu udce tinh khoang 871,2 ty USD vao nam 2023 va du

kién tiép tuc ting truong hon nira & mirc 11,5% mdi

Nganh cong nghiép thoi trang dang phat trién vi
su gia tang cua thu nhap kha dung va céc to chirc tin
dung nhiéu noi trén thé gigi (Cabigiosu, 2020). Thoi
trang dugc xem 1a phuong tién nghé thuat dé ngudi
tiéu ding thé hién ban than bang cach tun theo cac xu
hudng méi nhét hodc ap dung phong cach thich hop.
Thoi trang 1a “mot hoat dong theo d6 mot ca nhan thé
hién thi hiéu va s thich ca nhan thong qua quan 40”
(Rahman & cong su, 2020). Nganh cong nghiép thoi
trang tai Viét Nam c6 phan khuc thi truong thuong
mai dién tir B2C 16n nhét va quy mo toan ciu cia nd

* Téc gia lién hé. Email: oanhtth@ueh.edu.vn
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nam va dat tong quy md thi truong 1a 1.501,3 ty USD
vao cudi nam 2027 (Statista, 2023). Sy xuat hién phd
bién ctia phuong tién truyén thong xa hoi dd dan dén
su ra doi cua cac phuong phap tiép thi méi, cu thé 1a
tiép thi str dung nguoi c6 anh huong (Li & cong su,
2012). Theo phuong thirc nay, nguoi ti€u dung luon
coi trong y kién ctia nguoi khac, nhat 13 trong thoi budi
ngudi tiéu dung thoi trang chu yéu hién nay 1a cac thé
hé Y va Z, bi tac dong nhiéu hon béi nhiing nguoi ¢
anh huong khi ho ¢6 xu hudng coi ddy 1a hinh mau
va tham chi l1a ban bé (Sharon & Adams, 2013). Cac
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nghién ctru trudce cho thiy tac dong ciia marketing str
dung nguoi c6 anh hudng trén mang xa hoi toi thai do
cua nguoi ti€u dung. Nghién ctru ctia Tiwari va cong
su (2024) xem xét tac dong cua cac bién phap nguoi
anh huong dén thoi trang dbi v6i ¥ dinh mua hang
cua nguoi tiéu dung va thai do 1a bién trung gian dé
hiéu hién tiép thi c6 anh hudng trong bdi canh nganh
thoi trang thong qua ap dung ly thuyet mo rong vé
hanh vi c6 ké hoach v6i bd sung bién do tin cdy cam
nhan. Tuy nhién, van chua c6 nghién ctru nao vé y
thirc ca nhan vé tiéu ding thoi trang tryc tuyén, ciing
nhu xem xét tac dong clia nguoi c6 anh huong dén ¥
thirc thoi trang ca nhan ctia nguoi ti€éu dung co thu
nhap trung binh & cac ving ven thanh phd 16n (nhu
tinh, thanh). Pay ciling 1a mdt 1ap ludn mé rong cua
Johnstone va Lindh (2021) vé viéc mua hang khong
¢6 ké hoach (unplanned purchase bahavior) do tac
dong tir ngudi c6 anh hudng truyén thong xa hoi. Do
d6, muc tiéu cua nghién ctru nay nham danh gia liéu
¥ thirc vé thoi trang c4 nhan va ngudi anh hudng c6
that sy tac dong dén tiéu dung thoi trang truc tuyén
cua nguoi tiéu dung hay khong, va muc do tac dong
clia ngudi anh huong dén y thirc thoi trang ca nhan
clia ngudi tiéu ding nhu thé nao. Nghién ctru nay
dua trén su ké thira mé hinh cta Johnstone va Lindh
(2021) va Iy thuyét hanh vi c6 ké hoach mé rong.

2. M6 hinh 1y thuyét — Phwrong phap nghién ctru
2.1. Co sé' Iy thuyét

Li thuyét hanh vi c6 ké hoach (Theory of Planned
Behavior - TPB) dugc khiang dinh 1a mé hinh hiéu
quéa dé dy doan ¥ dinh cta nguoi tiéu ding bang cach
phan tich ba yéu t6 doc 1ap quyét dinh y dinh, dé 1a

“thai d6 ddi v6i hanh vi”, “chuin muc cha quan” va

“nhan thirc kiém soat hanh vi”. Ly thuyét TPB dung
dé giai thich niém tin chudn muc, thai do, nhan thic
kiém soat hanh vi dén y dinh tiéu dung. Hién tai, mo
hinh TPB c¢6 thé khong du dé dy doan hanh vi théng
qua nén tang truc tuyén, vi ngudi ding truc tuyén co
thé bi anh huong manh mé& boi cac hoat dong truyén
miéng va tiép thi dién tir Johnstone va Lindh (2021).
Do do, nghién ctru ap dung lap luan tir Johnstone va
Lindh (2021) m¢ rong TPB thong qua hanh vi khéng
c¢6 ké hoach (unplanned purchase bahavior) 1a mbi
quan hé gitra y dinh va hanh vi ctia nguoi ti€u dung
thé hé tré img dung trong bdi canh mua hang truc
tuyén hién nay. Ngoai ra, bbi canh ban 1é truc tuyén
che khuit mbi quan hé truyén thong truc tiép giira
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ngudi mua va ngudi ban, dic biét 1a dbi voi thé hé tre,
hanh vi thuong chua c6 ké hoach va dugc thuc déy
mot cach vo thirc boi cac trung gian truc tuyén hodc
cac tuong tac xa hoi, dan y dinh mua hang (Burke &
cong su, 2014; Davies & Gutsche, 2016). Niém tin/y
dinh khong phai liic nao ciing dan dén nhimng hanh
dong dugc du doan trudce. Y dinh c6 thé bi tac dong
mot cach vo thiic bdi cac tac nhan khac (cac trang
web danh gia, nhiing nguoi ¢6 anh huong trén mang
x4 hoi, tri tué nhan tao va thuat toan, bai dang cia
céc dong nghiép truc tuyén, v.v. (Johnstone & Lindh,
2021). Cac tac gia d6 da dé xuat rang viéc phu thudc
(qua mirc) vao cac mé hinh xac dinh nhu TPB can
dugc xem xét lai dbi voi bdi canh ban 1é tryc tuyén
ngay nay. Chinh vi vay, nghién ctru nay phat trién
cac dé xuat ctia nghién ctru trude dé xem xét ¥ thic
thoi trang c4 nhan, nguoi ¢ anh hudng tac dong dén
¥ dinh mua thoi trang online nhu thé nao thong qua
ap dung 1y thuyét TBP mé rong theo hudng hanh vi
khong c6 ké hoach.

2.2. Cdc gid thuyét nghién ciru

2.2.1. Méi quan hé giita tac dong ciia nguoi cé dnh
hwong va y thiee thoi trang cd nhan

Theo Wong (2014), nguoi ¢6 anh hudng la nhitng
¢4 nhan c6 mot sb lu0’ng 16n nguoi theo doi, cé nhiéu
hoat dong trén nhiéu loai phuong tién truyén thong
xd hoi va dong thoi trén cac nén ting khac nhau
nhu Instagram (dugc goi la Instagramers), YouTube
(duoc goi 1a YouTubers), Twitter (duoc goi la Tweet-
ers), va cling la cac blogger chuyén nghi¢p va thuong
mai khac nhau (Abidin, 2016). Nhiing nguoi c6 anh
hudng trong xa hoi s& quang ba cac san pham bing
cach viét thong tin hap dan dé thu hat khach hang
thong qua cic nén tang truyén thong xa hoi (Freberg
& cong sy, 2011). Tac dong cua ngu’(‘fi émh hudng
ngay cang 16n, nhét 1a trong thoi budi truyen thong
tryc tuyén thong qua mang xa hoi phat trlen nhu hién
nay, ngudi c6 anh huong duogc coi 1a can thiét giup
tiép can nguoi tiéu ding (Chetioui & cong su, 2020).
Y kién ciia ngudi c6 anh hudng duge xem 1a dang tin
cay hon so v6i cac quang cao tra phi khac (Abidin,
2016). Hon ntta khach hang s€ c6 thai do tich cuc
hon va ¥ dinh hon dbi v6i san pham khi cac ngudi
anh huong ho theo doi yéu thich ing hd hon 1a nhimng
quang cao khac (Brent Rollins & cong sy, 2015).
Tham chi, c6 nhan dinh cho rang ¥ kién ctia ngudi co
anh hudong con c6 gia tri hon so v6i dong nghiép hay



truyén miéng truyén thong (Purani & cong su, 2019).
Theo TPB, thai do d& cap dén su dénh gia chu quan
ctia mot c4 nhan vé mot hanh vi, nghia 1a strc manh
clia niém tin vé viéc xay ra hanh vi d6 (Fishbein &
Ajzen, 1975). Theo Ajzen, niém tin nay dinh hinh tir
nhan thirc cia mot ngudi vé hanh vi va danh gia c6
nén thuc hién hanh vi nay khong. M¢& rong ra,  trong
b6i canh ban 1¢ tryc tuyén ngay cang tang, niém tin
dbi voi nguoi co anh hudng tac dong dén nhéan thic
ca nhan khach hang ngay cang tang (Chopra & cong
su, 2020; Xu Rinka & Pratt, 2018). Khong nhiing
thé, trong nghién ctru cua Tiwari va cong su (2023)
ciing chi ra rang thai d6 cta ngudi tiéu dung dwoc anh
hudng tich cyc tr niém tin nhan thirc. Niém tin vé
hinh anh ctia nguoi ndi tiéng tac dong truc tiép dén ¥
thirc cua ngucn tiéu dung (Hu(mg & Nguyet 2019).
Do d6 gia thuyét du tién dugc dé xudt la:

HI: Tac dong cua nguoi co anh hwong anh huong
dén y thirc thoi trang cd nhan

2.2.2. Méi quan hé giita y thirc thoi trang cd nhdn
va y dinh mua hang thoi trang truc tuyén cua nguoi
tiéu dung

Céc ca nhan co6 y thtc thoi trang ngay cang tim
kiém thong tin vé cac xu hudng méi nhét va I nhimng
ngudi tham gia tich cuc trong viéc dong sang tao gia
tri trong qua trinh san xuat thoi trang (Choi & cong
su, 2016). Pang cha y, nguoi ti€u dung cé y thirc thoi
trang bi anh hudng boi gia tri nhan thic va sy doi
moi thoi trang cia quan 4o, cling nhu tin tudng vao
nha san xuit/nha ban 16 thoi trang. Iyer va Eastman
(2010) cho rang nhitng ngudi tiéu ding c6 xu hudng
quan tAm dén thoi trang s& danh nhiéu thoi gian mua
sdm hon dé lam mai bo suu tap cua ho. Do do, dac
trung boi cac yéu to tim 1y va xa hoi cia nguoi tidu
ding thoi trang khac nhau khong chi tac dong dén y
thirc thoi trang ctia ho vé mit cam nhén lién quan dén

Y thirc thoi trang c4 nhan

A

HI

Tac dong cua nguoi co

anh hudng

H2

i
/'
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ban thﬁn ma con ca ¥ dinh mua hang cua ho vé mit
tan suit. Nghlen curu cua Campos va cong sy (2023)
cho thdy rang ngu’m tiéu ding quan tim dén mua
hang thoi trang bén viing vi quan tim dén hoat dong
vi méi truong nén nhiing nguoi ti€u dung nay hudng
t61 cac gia tri bén vimg s& co xu hudng chu dao 1a
tiéu dung bén viing trong quyét dinh mua hang cua
ho. Bén canh do, Rahman va cong su (2020) nhén
thdy rang ¥ thirc vé thuong hiéu la cong cu cho quyet
dinh mua hang cta thé hé Millennial va viéc két nbi
voi1 mot thuong hiéu va/hodce hang may mac cu thé s&
ctng cb sy hiéu biét vé ban than cta thé hé Millenni-
als (De Kerviler & Rodriguez, 2019; Leung & cong
su, 2015; McNeill & Moore, 2015). Do do, gia thuyét
tiép theo dugc dé xuat:

H2: Y thire thoi trang cd nhdn tdc dong tich cuc
dén y dinh mua hang thoi trang truee tuyén ciia ngieoi
tiéu dung

2.2.3. Moi quan hé giita tac dong ciia nguoi c¢é dnh
hwong va y dinh mua hang thoi trang tryc tuyén

Tiép thi tryc tuyén mang lai tac dong dang ké dén
hanh vi mua hang (Ugonna & cong sy, 2017). Nganh
thoi trang st dung nhitng nguoi c¢6 anh hudng lam
cong cu truyén thong (Esteban-Santos & cong su,
2018) khi quang cao trén mang xa hi ngay cang tang
(Geissinger & Laurell, 2016; Pedroni, 2016; Wied-
mann & cong su, 2010). Nhét 1a nhitng nguoi tiéu
dung thé hé hién nay bi anh hudng truc tiép thong
qua cac phuong tién truyén thong. Nhitng ngudi tré
dwa vao dénh gia tryc tuyén ciia cia ngudi anh huong
dé xem xét vé d tin cay ddi voi san pham/ thuong
hiéu. Néu nguoi tré nhin thay nguoi ¢6 anh hudong
tryc tuyén 1a dang tin cdy, ngudi tiéu ding s& c6 xu
hudng tim kiém va mua san pham thoi trang/thuong
hi€u dugc xem xét boi nhitng nguoi nay. Do do, viéc
sir dung tiép thi nhitng ngudi c6 anh hudng duge coi

Y dinh mua thoi trang tryc tuyén
cua nguoi tiéu dung

Hinh 1. M hinh nghién ciru dé xuit
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Bang 1. Két qua khao sat vé thang do nghién ctru

Tén bién Thang do Ngudn

Y thtrc thoi trang ca nhan (PC)
PC1 Thuong hiéu thoi trang quan trong dbi voi anh/chi.
PC2 Gié ca cia mat hang thoi trang quan trong déi véi anh/chi.
PC3 Chit luong ciia mat hang thoi trang quan trong d6i voi anh/chi. Gould va Stern (1989);
PC4 Su thoai mai va vira vin ciia bo thoi trang 1a quan trong ddi v6i anh/chi. Johnstone va Lindh (2021)
PC5 Vé dep mit va sang trong ctia mic hang thoi trang 14 quan trong ddi v6i hinh dnh ciia anh/chi.
PCo6 Nhitng bd quin 4o thoi trang anh chi mua rét quan trong déi véi hinh anh cua anh/chi.

Téc dong ctia nguoi c6 anh huong (11P)

Anh/chi c6 thu(mg theo ddi cac nguoi ndi tiéng hay ngudi co anh huong trén mang xa hoi (Vi du:

Johnstone va Lindh (2021);
Krishen va cong su (2019)

1IP1
nhiing ca si ndi tiéng, cic streamer, cac blogger,...)

11p2 Tré thanh mot phan cua cong ddng truc tuyén 1a diéu quan trong dbi véi anh/chi

1IP3 Két nbi voi nhitg ngudi truc tuyén ¢6 gia tri ngang nhau 1a diéu quan trong ddi véi anh/chi

11P4 Mbi quan h¢ véi nguoi ndi tiéng trén mang xa hoi (Vi du: nhitng ca si ndi tiéng, cac streamer, cac
blogger,...) cling giup anh chi tim hiéu vé cac sy lua chon, cap nhat cac xu hudng thoi trang.

1IPS Théng tin cic mit hang thoi trang tir ngudi ¢6 anh hudng trén mang xa hoi 14 quan trong dbi véi
anh/chi

1IP6 Nhiéu kha néng anh chi s& mua mét hang thoi trang néu ngudi ¢6 anh hudng truc tuyén danh gia tich
cuc san pham do.

IP7 Anh/chi c6 kha ning thich mot thuong hiéu thoi trang khi ngudi c6 dnh huong truc tuyén danh gia

né mot cach tich cuc.

Y dinh mua hang thoi trang truc tuyén (IOF)

Yang va cong su (2014)

10F1 Sép toi, anh/chi co y dinh mua thém cac san phém thoi trang.

10F2 Anh/chi du dinh tiép tuc mua cac san phém thoi trang trén Internet.

10F3 Anh/chi tin ring minh s& mua thém c4c san phim thdi trang trong twong lai nhiéu hon hién tai.
10OF4 Hién nay, anh/chi du dinh van tiép tuc mua hang may mac thoi trang tir cac nha ban 1¢ truc tuyén.
IOF5 Anh/chi s& tim mua san phdm thoi trang tir cic nha béan 16 tryc tuyén mai nira.

Nguon: Téc gid tong hop, 2022

la trung gian quan h¢ gitra nha ban 1€ thoi trang truc
tuyén hodc thwong hiéu va ngudi dung, giup tao ra
hinh anh thuong hi€u va long trung thanh cua khach
hang (Marwick, 2016). Vi véy, gia thuyét nghién ciru
dugc dé xuat:

H3: Tac dong cua nguoi co anh huong anh hu"ong
tich cuwee dén y dinh mua hang thoi trang trec tuyén

2.3. Phwong phdp nghién ciru

Nghién ctru nay ké thira thang do cac bién cua
cac nghién ctu trude déy, dugc chuyén ngit tir tiéng
Anh sang tiéng Viét va diéu chinh tir ngir trong thang
do cho phu hop trong bdi canh mua sim truc tuyén
thoi trang. Sau khi 1dy y kién cua 11 nguoi tiéu dung
thoi trang truc tuyén, Bang cau hoi cubi ciing sau khi
dugc diéu chinh cau tir cho d& hiéu, phu hop dugc
tién hanh khao sat chinh thirc. Dé danh gia cac bién
nghién ctru, nhom tac gia st dung b thang do duoc
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ké thira nhu Bang dué6i va st dung thang do Likert 5
diém dé danh gia muc do dong ¥ ciia ddi twong khao
sat. Mirc d6 dong ¥ tir 1 dén 5: (1) Hoan toan khong
ddng ¥, (2) Khong ddng v, (3) Trung lap, (4) Pong ¥,
(5) Hoan toan dong ¥.

Nghién ctru tién hanh thu thap dir liéu phuong
phap liy mau ngau nhién don gian, st dung hai
phuong thire: (1) tryc tiép bang cach in sdn Bang cu
hoi va giri dén sinh vién, nhan vién vin phong tai cac
tinh, thanh PBSCL va TP. HCM; (2) truc tuyén bang
cach str dung Bang cau hdi tir Google Form va gui di
thong qua céc trang mang xa hoi (Facebook, Zalo)
va email. Qua trinh thu thap dir liéu tir thang 01 dén
thang 02 nam 2023. Trong tong s6 360 ban hoi dugc
phat hanh (160 Bang cau hoi gidy va 200 Bang cau
hoi trén trang tinh Google Forms), c6 350 Bang cau
hoi dat yéu cAu. Trong s6 350 mau thu thap duoc,
phan 16n ngudi duoc hoi c¢6 gioi tinh 1a nit (54,6%),
phan 16n ¢6 d6 tudi tir 18-44 (77,7%). Pa phan nguoi
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Bang 2. Panh gia d§ tin cay va gia tri hoi tu cia thang do

Cronbach’s Alpha CR AVE Hé s6 tai nhéan t&

Tac dong cua nguoi c¢6 anh hudng 0,916 0,933 0,665

1IP1 0,762
P2 0,850
1IP3 0,826
11P4 0,844
1IP5 0,866
1IP6 0,793
1IP7 0,763
Y thie thoi trang ca nhan 0,866 0,903 0,652

PC2 0,735
PC3 0,870
PC4 0,854
PC5 0,846
PC6 0,720
Y dinh mua hang thoi trang truc tuyén 0,860 0,905 0,704

IOF1 0,800
IOF2 0,877
IOF3 0,855
IOF4 0,823

Nguon: Két qud phan tich tir dit liéu khdo sat, 2023

Bang 3. Gia tri phan biét theo chi s6 HTMT

Téc dong cua ngudi 6 anh huong Y dinh mua hang thoi trang tryc tuyén Y thic thoi trang c4 nhéan

Téac dong cuia nguoi c6 anh hudng
Y dinh mua hang thoi trang tryc tuyén 0,644

Y thtic thoi trang ca nhan 0,436

0,623

Nguon: Két qua phan tich, 2023

khao sat murc thu nhap duéi 10 triéu dong (38,3%) va
¢6 37,7% nguoi ti€u dung danh tir 0-20% cho chi tiéu
thoi trang truc tuyen.

3. Két qua nghién ctru
3.1. Danh gia mé hinh do lwong

Nghién ctru sir dung mo hinh phuong trinh cdu
tric - binh phuong bé nhat timg phan (PLS-SEM)
bang phin mém SmartPLS 4.0. Phuong phép nay
dugc tién hanh dé phan tich m6 hinh do luong va mé
hinh céu tric. Theo d6, két qua déanh gia mo hinh do
ludng & Bang 2 cho thdy hé sb tin cay Cronbach’s
Alpha cua tit ca cac bién déu c6 hé sb Cronbach’s
Alpha dao dong tir 0,860 dén 0,916 va do tin cay tong
hop (CR) ndm trong khoang 0,903 dén 0,933 déu 16n

hon 0,8; phuong sai trich trung binh (AVE) cua céac
thang do ciing 16n hon gia tri tiéu chuan 0,50 (Hair
& cong sy, 2020). Didu nay chimg minh dugc cac
bién tiém an va thanh phan trong mo hinh dat d¢ tin
cdy. Bén canh d6, hé sd tai ngoai (outer loading) ctia
tat ca cac bién quan sat dao dong tir 0,720 dén 0,865
16n hon 0,7 (Hair & cong su, 2020). Nhu vay thang
do dugc su dung dat yéu cAu, cac thanh phén déu dat
d6 tin cdy va gia tri hdi ty, co thé sir dung phan tich
tiép theo.

Danh gia gi tri phan biét duoc do ludng bang tiéu
chi Fornell va Larcker va HTMT. Theo do, can bac
hai ctia AVE ctia mdi bién phai 16n hon mdi tuong
quan véi bat ky bién nao khac (Fornell & Larcker,
1981). Pidu kién nay dugc dap Gng cho tit ca cac
bién trong md hinh (Bang 4). Ty 16 HTMT nho hon
0,85 (Henseler & cong su, 2015) cho théy khong co
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Bang 4. Gia tri phan biét theo tiéu chi Fornell-Larcker

Téac dong ctia nguoi c6 anh huong Y dinh mua hang thoi trang tryc tuyén Y thtrc thoi trang ca nhan

Tac dong ctia nguoi c6 anh huong 0,816
Y dinh mua hang thoi trang truc tuyén 0,573 0,839
Y thirc thoi trang ca nhan 0,399 0,545 0,808
Bang 5. Két qua kiém dinh gia thuyét nghién ciru trong mé hinh
Gia thuyét Méi quan h¢ duong dan Std. Beta ~ Std. Error  t-value P-Value VIF 12 Két luan
HI Téc dong cia ngudi c6 anh huong = Y 0,399 0,056 7,180 0,000 1,000 0,19 Ung ho
thire thoi trang ca nhan
H2 Y thire thoi trang ca nhan = Y dinh mua 0,376 0,049 7,601 0,000 1,190 0215 Ung ho
thoi trang tryc tuyén
H3 Tac dong cua nguoi anh huong = Y dinh -, 0,046 9,095 0,000 1,190 0271 Ung ho
mua thoi trang truc tuyén
Endogenous constructs R?
Y dinh mua thoi trang tryc tuyén 0,444
Model Fit
SMRM 0,082

Nguon: Két qud phan tich, 2023

cac van dé vé gia tri phan biét ddi voi cac bién (Bang
3). Vay, mo hinh dat gia tri phan biét.

3.2. Pdnh gid mé hinh ciu tric

Vim0 hinh do luong dugc chirng minh hop 1€, do
d6 co thé kiém tra tiép mo hinh céu trac dé giai thich
mbi quan h¢ va tac dong cua bién doc 1ap 1én bién
phu thudc théng qua bién trung gian. Theo két qua
phan tich dir liéu Bang 5, VIF dao dong tur [1 - 1,190]
nho hon 5, nén khong c6 hién tugng da cong tuyén
xday ra trong mo hinh.

Két qua mo hinh ciu truc dugc thé hién tai Bang
5 cho thay, hé sé xac dinh R?cua bién Y dinh mua
hang thoi trang truc tuyén 1a 0,444 cho thay rang cac
bién doc 1ap giai thich 44,4 % cho bién phy thude Y
dinh mua hang thoi trang tryc tuyén, diéu nay cho
thiy mirc do giai thich ciia bién nghién ciru trong mo
hinh ¢ muc kha t6t (Hair & cong su, 2020). Boot-
strapping voi s6 1an ldy mau duoc lap lai 1a 5.000
duoc sir dung dé kiém dinh lai cac mdi quan h¢ anh
hudng trong mo hinh nghién ciru va tinh toan gia
tri t (Hair & cdng sy, 2020). Tét ca chi sb Cohen f
duoc st dung dé danh gia mirc d6 anh hudng cta cac
moi quan hé gitta cac ciu triic dao dong tir 0,19 dén
0,217 cho thay tit ca cac bién doc lap trong mé hinh
6 tac dong trung binh 18n bién phu thudc (Cohen,
1988). Nhu vy, nhitng phan tich trén cho thiy ring
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mo hinh céu triic du tiéu chuan.

Trong budc tiép theo, cac mdi quan hé duge mod
ta va phan tich. Qua hinh 1 va Bang 5 cho thdy, cac
gia thuyét ¢6 su tic dong thuan chiéu dén bién y dinh
mua hang thoi trang truc tuyén, va y nghia thong ké
0 do tin cdy 95% do gia tri p-value < 5 %. Trong do,
ngudi c6 anh hudng co tac dong dén ¥ thirc thoi trang
¢ nhan (B = 0,399; p = 0,000) nén gia thuyét H1
dugc chap nhan. Hon nira, ngudi c6 anh hudng 1a yéu
t6 tac dong cung chiéu va manh nhat dén y dinh mua
hang thoi trang tryc tuyén (B = 0,422; p = 0,000).
Mirc d6 tac dong cua y thirc thoi trang ca nhan yéu
hon dén y dinh mua hang thoi trang truc tuyén (B =
0,376; p = 0,000). Nhu vay, gia thuyét H2, H3 ciing
dugc chap nhan. Nghia 13, y dinh mua hang thoi trang
truc tuyén chiu tac dong truc tiép boi 2 yéu t6 y thirc
thoi trang cd nhan va nguoi cé anh hudng, ngoai ra
yéu t6 nguoi ¢6 anh huong ciling tac dong dén y thic
thoi trang ca nhan.

4. Thao luin, ham y quén tri va két luan

Nghién ctru nay sir dung lang kinh cta 1y thuyét
TBP mé rong theo hudng hanh vi khong c6 ké hoach
dé diéu tra tac dong cta ¥ thic thoi trang c4 nhan va
ngudi ¢ anh hudng dén y dinh mua hang thoi trang
truc tuyén. Cac phat hién chi ra rang:

Thir nhét, phat hién moi ciia nghién ctiru da cho



Y thirc thoi trang ca nhan

T

+H1 = 0,399; p = 0,000

4

Tac dong cua nguoi co
anh hudng

+H3 =0,422; p = 0,000
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+H2 =0,376; p = 0,000

Y dinh mua thoi trang tryc tuyén
cua nguoi tiéu dung

= 0,444

Hinh 2. Két qua kiém dinh mé hinh nghién ciru

thdy viéc tac dong ctia nguoi co anh huong co anh
huong tich cyc 1én y thirc thoi trang c4 nhan. Didu
nay co6 nghia la, nguoi c6 anh huong dugc cho dang
tin cdy, c6 kha nang anh huong dén y thic ciia nguoi
tidéu dung. Nhat 1a trong thoi ky cong nghé hién nay,
sir dung tiép thi ngudi c6 anh huong dé tiép can moi
d6i tuong tiéu dung tir thanh phd dén nong thon. Pay
1a phat hién méi chua dugc tim thay tir cac nghién
ctru trude d6. Pidu nay dung voi ky vong trong muc
tiéu nghién ctru dé ra la kiém tra tac dong ctia hanh vi
mua hang khong c6 ké hoach, tic dong ciia nguoi anh
huong dén y thirc thoi trang c4 nhan clia nguoi tidu
dung (Johnstone & Lindh, 2018).

Thir hai, ¥ thirc thoi trang ca nhan co thé duy doan
dang ké y dinh mua hang thoi trang truc tuyén trong
viéc ap dung ngudi co anh hudng va trién khai mar-
keting ngudi c6 anh huéng dén viée kinh doanh thoi
trang va dinh hu’é‘ng tiéu dung thoi trang. Y thirc thoi
trang ca nhan 1a yéu t tac dong dau tién dén ¥ dinh
mua hang thoi trang tryc tuyén. Ket ‘qua nay phu hop
v6i cac nghién ctru trude day vé mdi quan hé giira ¥
thire tiéu dung thoi trang va y dinh mua hang (Gia
Vuong & Tan Nguyen, 2018) Két qua nghién ctu
cho thay van nhan manh chét lugng san pham la quan
trong d6i va ngu?orl tiéu dung truc tuyen ngay cang
quan tdm dén chét lugng, ngudn gbc hang hoa.

Thtr ba, phat hién ctuia nghién clru da cho thiy
tac dong cua nguoi co anh huong l1a yéu td tac dong
nhiéu nhat dén y dinh tiéu dung thoi trang truc tuyén.
Dic biét, két qua nghién ctru cing chung minh thong
tin tir nguoi anh hudng 1a rat quan trong d6i voi
ngudi tiéu dung trong viée dua ra quyét dinh mua
hang. Diéu nay chi ra cach nhin sau hon nghién ctru
trudc day cua Johnstone va Lindh (2021) - chi dé cap
dén nguoi anh huong thong qua qua kénh EWOM tac
dong dén y dinh mua ctua Millennials, bao gé)m viéc

danh gia va dai dién. Tac dong cua ho phu thude vao
su tin tudng va gia tri cua nguoi theo doi.

T két qua trén, mat s6 ham y dugc dua ra nhim
g6p phan cung cip kién thic cho cac nha marketing
thoi trang truc tuyén dé hiéu rd hon vé y thirc thoi
trang c4 nhan, tac dong cta ngudi anh huong ddi voi
y dinh mua thoi trang tryce tuyén nhu sau:

Tmorc tién, cac nha tiép thi cn ting cuong vigc su
dung tiép thi nguoi ¢ anh huong bao gdm ngudi noi
tiéng hay ngudi ¢ anh huong trén mang xa hoi (Vi
du: nhitng ca si ndi tiéng, cac streamer, cac blogger,
v.v. ¢6 nhiéu nguoi theo ddi) tuong tac, thong tin cac
xu huéng thuong hiéu thoi trang quan trong / méi dbi
v6i nguoi tidu dung truc tuyén.

Thr hai, cac nha quan tri can quan tim dén viéc gia
tang thém chi tiét thong tin quan trong xac thyc hon,
chinh xéc, déng tin cay d6i voi timg thuong hiéu thoi
trang, gia ca, chét lugng, su thoai mai, vira van, hinh
anh tang vé dep mat, sang trong va tinh thoi trang ctia
mic hang thoi trang 1a quan trong ddi véi hinh anh
clia timg dbi twong khach hang, phui hop véi thu nhap
cua nguoi dan ¢ dia phuong (muc trung binh so véi
ca nuéc), do d6 cong ty can cai tién nang cip san
pham ca vé chat lugng 14n chat liéu dé phu hop thi
hiéu nguoi dung. Qua dé, kich thich ¥ dinh mua hang
clia ngudi mua tryc tuyén hon. Diéu nay hoan toan ap
dung cho ca ngudi mua hang tryc tuyén.

Thu ba, viéc ap dung marketing nguoi cé anh
hudng ¢ thé giup cic cong ty tao ra mot lugng
khach hang hién c¢6 va tiém ning 16n, dinh hudéng va
gia ting mua hang khong dy dinh nhiéu hon. Nguoi
c¢6 anh huong can nhan thire rd vai tro ctia minh 1a
mot trung gian truyén tai giita nguoi ban va ngudi
mua, nén xay dung thuong hi¢u dang tin cay trén
céc nén tang mang xa hoi va truyén tai thong diép
san pham ding su that dé tao sw an tAm va tin tudng
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cua khach hang tiéu dung.

Mic du két qua nghién ciru mang lai cac gia tri
vé mit y nghia thyc té nhung ciing con ton tai mot
vai han ché. Cac ddi tuong khao sat ciia nghién ctu
la sinh vién va nhan vién van phong ¢ cac tinh thanh
Podng bang song Ciru Long va TP. HCM. Céc nghién
ctru trong tuong lai ¢6 thé md rong md hinh nghién
ctru bang cach thém cac bién tiém 4n nhu dong sang
tao ra gia tri, ddi méi dich vu trong viéc sir dung mar-
keting nguoi c6 anh hudng, xem xét thém tac dong
gian tiép, trung gian, didu tiét dén quyét dinh mua
hang.
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Truong Thi Hoang Oanh va cdng sy

Impact fashion consciousness and social media influencers
on online fashion purchase intentions

Truong Thi Hoang Oanh, Bui Thi Cam Tu, Le Thi Quynh Nhu,
Phan Quang Nhat, Nguyen Chau Ngoc Thao, Nguyen Mai Ngan, Ngo Vu Tran
University of Economics Ho Chi Minh City, Vinh Long Campus, Vietnam

Abstract

This study investigates the impact of fashion consciousness and social media influencers on online fashion consumer
behavior based on the extended theory of planned behavior. Research data from 350 consumers through questionnaire
with 5-point Likert scale. The study used partial least squares structural modelling with SmartPLS 4.0 software to ana-
lyze the results. The findings show that social media influencers and fashion consciousness both influence consumers’
online fashion purchasing intentions. Among them, social media influencers have the strongest impact on online fashion
purchase intention. The study’s outstanding findings show that influencers have a positive impact on consumers’ fashion
consciousness. These findings provide management implications to help businesses, retailers and marketers come up with
better solutions to attract customers and improve business efficiency.

Keywords: social media influencers, fashion consciousness, fashion products, online purchasing intention.
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