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TUKHOA TOM TAT

Marketing truc tuyén, Hién nay, sy bung nd cta marketing tryc tuyén da tac dong manh mé dén hanh vi mua sim

Hanh vi mua sém, clia nguoi tidu dung. Vi mot mau dit liéu nghién ciru bao gdbm 310 nguoi tiéu dung tai
Ngudi tiéu ding. Thanh phd HO Chi Minh, nghién ciru nay duoc tién hanh nham danh gia cac anh huong
clia marketing tryc tuyén dén hanh vi mua sdm cia nguoi tiéu dung thong qua phuong
phap hdi quy tuyén tinh. Két qua nghién ciru cho thiy c6 nhiéu yéu t6 quan trong anh
hudng dén quyét dinh mua sdm, bao gém su thu hut, tinh thong tin, d¢ tin cdy, tinh giai
tri, cting nhu nhan thirc vé su lién quan gitra san pham va nhu cau cia ngudi tiéu dung.
Bén canh d0, tinh kich thich va mtrc d¢ rui ro ciing dugc xac dinh 1a nhitng yéu td ¢ anh
huong 16n d&én hanh vi mua sdm. Nhimng phét hién nay khong chi gép phan lam rd mdi
quan hé gitra marketing truc tuyén va hanh vi cia nguoi tiéu ding ma con cung cép nhing
thong tin quy gia cho cac doanh nghiép trong viéc phat trién cac chién lugc marketing
hiéu qua. Muc tiéu cudi cung 1a t6i vu hoa kha ning thu hut va giit chan khach hang tai
Thanh phé H6 Chi Minh, dic biét trong bbi canh thi trudng ngay cang canh tranh va thay
d6i khong ngimg.

1. Giéi thiéu

Hién nay, voi sy bung nd cua internet, ngdy cang
nhiéu nguoi tiéu dung tim kiém cac san pham va dich
vu ctia minh trén mang. Do d6, marketing truc tuyén
tré nén cyc ky quan trong, giup cac doanh nghiép
tiép can duoc dbi twong khach hang muc tiéu va gia
tang kha nang hién thi san pham déi voi nguoi tiéu
ding. Néu khong 4p dung marketing truc tuyén, doanh
nghiép s& kho khin trong viéc két ndi voi khach hang
muyc tiéu ctia minh. Véi sy gia ting s6 luong nguoi
tiéu dung truc tuyén, marketing truc tuyén da tré thanh
mot cong cu hi€u qua trong viéc khuyén khich ho mua
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sdm c4c san phém hodc dich vu ma doanh nghiép hién
¢6 hodc s& cung cap (James & Funk, 2018). Internet,
Vv6i vai tro 12 mot phuong tién truyén thong, dd mo
rong pham vi tiép can marketing nho vao s6 lugng 16n
nguoi ding c6 thé dé dang truy cap, tir méy tinh ca
nhan dén dién thoai thong minh. N6 ciing lam phong
pht thém ndi dung marketing thong qua viéc két hop
cac yéu t6 nhu van ban, video, hinh anh va am thanh,
tao ra nhiing thong di¢p da dang hon. Theo d6, internet
dugc danh gia la mot phuong ti¢n tinh vi hon so véi
cac phuong tién truyén thong nhu tivi hay bao chi, nhoy
vao tinh phirc tap cua cac thong diép va khdi luong
n6i dung khong 16 c6 thé truy cép, cling voi kha ning
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twong tac ma nguoi ding c6 thé kiém soét (Laudon &
Traver, 2013).

D3 c6 nhidu nghién ctru tip trung vao cac yéu to
ctia marketing truc tuyén va tic dong cua chung dén
hanh vi mua sdm ctia ngudi tiéu ding, nhu cac nghién
ctru cua Jenyo va cong su (2015), Dao Thi Thu Hang
(2015), Ngo6 My Tran va Mai Vo Ngoc Thanh (2017),
James va Funk (2018), Chheda (2019), Cherukur
(2020), va Kaur va cong sy (2021). Nhitng khac biét
trong két qua cua cac nghién ctru ndy thuong xuét phat
tur viéc lya chon dir liéu, phuong phap nghién cliu va
muc ti€u cua ting nghlen ctru. Tuy nhlen dlem chung
gilta cac nghién ctru 1a déu chi ra rang cac yéu td ciia
marketing tryc tuyén c6 anh huong dén hanh vi mua
sam ctia ngudi tiéu ding. Mic dii vay, phan 16n nghién
ctru nay dugc thyc hi€n ¢ nudc ngoai va chua phan
anh chinh x4c tic dong cua marketing truc tuyén 1én
hanh vi mua sim cta ngudi tiéu dung Viét Nam. Céc
nghién ctru trong nudc thuong st dung dir li¢u khao
sat tir cac tinh thanh khac, chéng han nhu Pao Thi Thu
Hang (2015) khao sét tai Ha Noi hay Ngé My Tran va
Mai V& Ngoc Thanh (2017) khao sat & Can Tho, va
nhiéu nghién ctru da 18 thoi.

Bai viét nay s& s dung dir liéu khao sat tir 310
nguoi tiéu ding tai Thanh phd HO Chi Minh (TP.
HCM) dé danh gié tac dong cua marketing tryc tuyén
1é€n hanh vi mua sim thong qua phuong phéap hoi quy
tuyen tinh. Cau hoi nghién cu'u duogc dit ra la: cac yéu
t6 nao cua marketing truc tuyén tac dong dén hanh vi
mua sim cla nguoi tiéu dung tai TPHCM? Két qua
phan tich s€ mang lai nhiing ham y quan trong cho
viéc cai thién hiéu qua cia cac hoat dong marketing
tric tuyén tai cic doanh nghiép, nham tiép can va thu
hat khach hang & TP.HCM. Diém méi ctia nghién ciru
nay la sir dung di li€u mai tir cude khao sat dugce thuc
hién vao thang 4 nam 2024, giup phat hién nhing yéu
t6 mai va ting cuong do chinh xac cua két qua.

2. Marketing trye tuyén va hanh vi mua sim ciia
ngwoi tiéu dung

Marketing truc tuyén, con duoc goi 1a marketing
qua internet hoac marketing dién tir, la bat ky hoat
dong marketing nao dugc thyc hién trén nén tang truc
tuyén thong qua cong nghé internet. Pon gian ma noi,
marketing tryc myén la viéc dat dugc cac muc tiéu
marketing nho vao viéc ung dung cong nghé ky thuat
s6. Pay 1a su két hop gilta Internet va nhiing c6ng
nghé ky thuat s lién quan v6i cac phuong tién truyen
théng truyén thong, nham hoan thién cac muyc tiéu tiép
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thi. Cac phuong phap marketing truc tuyén duoc cac
cong ty sir dung dé truyén dat thong tin dén ngudi tidu
ding va tao ra ky vong manh mé& vé thuong hiéu. N6
¢6 muc dich kép 1a thong bao cho ngudi tidu dung vé
cac tinh nang ctia san pham va tryc tiép khuyén khich
san phAm mua san pham (Kaur, 2017).

Vai trd ciia marketing truc tuyén trong viéc thu hut
va tiép can khach hang di dugc cac nha nghién ctru
chu ¥ tir 14u. Nhiéu bé“mg chimg cho thy céc yéu t6 cia
rnarketmg tric tuyén c6 anh huong sau sdc dén hanh vi
mua sam cua nguoi tiéu dung. Chang han, nghién ciru
cua Jenyo va cong su (2015) chi ra rang c6 moi lién hé
dang ké giira marketing truc tuyén va quyét dinh mua
hang ctia nguoi ti€u dung tai cac cong ty ¢ Nigeria,
trong d6 co s6 ha tang va bao mat Internet dong vai trd
quan trong. Krypton va Naldo (2018) cho thiy mar-
keting tryc tuyén tac dong dén hanh vi mua sim cia
ngudi tiéu dung tai Indonesia, voi ba yéu t chinh 1a
kha ning tiép can, tién té va tinh tuong tac. Ravindran
va Sathyamoorthi (2019) nhan dinh ring marketing
truc tuyén c6 kha nang thu hut va anh hudng t6i quyét
dinh mua sam ctia khach hang, bat ké thu nhap hay vi
tri dia Iy cia ho, trong d6 yéu t6 dinh vi thuong hiéu va
tai trg quang cao co tac dong manh mé nht.

Nghién ctru ctia Bﬁi Thanh Trang va H6 Xuan Tién
(2020) da chi ra nam yéu t6 chinh anh huong dén hanh
vi mua sim clia nguoi tidu dung, bao gém: (1) Nhan
thirc vé loi 1ch (2) Bong co thich tht; (3) Thiét ke
website (bao gdm thim my va ndi dung); (4) Yéu tb
tam ly; va (5) Cam nhan vé riii ro. Nhiing s6 liéu ndy
gitp 1am rd tac dong cta marketing tryc tuyén ddi
v6i hanh vi mua sim, mic du nghién ctru khong truc
tiép dé cap t6i marketing truc tuyén. Tobi va cac cong
su (2020) d 1am 16 mdi quan hé giita marketing on-
line va hanh vi mua sim ctia nguoi tiéu ding, méic du
nghién ciru khong truc tiép nhic dén marketing online.
Két qua nghién ctru phan anh anh huong clia quang
c4o truc tuyén thong qua cac yéu té nhu sy chu ¥ (At-
tention), quan tam (Interest), mong mudn (Desire), va
hanh dong (Action) ‘tuong tur nhu mo hinh AIDA trong
rnarketmg truyén théng. Mic dii khong truc tiép de cap
dén marketlng onhne nghién ctru ndy di cung cip goe
nhin sau sac vé anh huong cua marketing truc tuyén
dbi v6i quyét dinh mua hang ctia nguoi tiéu ding.

3. Gia thuyét va mé hinh nghién ciru
Dua trén cac ly thuyet vé hanh vi mua sam va cac

yéu t6 anh huéng dén quyét dinh mua san phim, tac
gia da xay dung cac gia thuyét va mo hinh nghién cuu.
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Cialdini (2022) phan tich tic dong ctia cac yéu t6 nhu
sy thu hat va quyén lyc dén quyét dinh mua hang,
cung voi nhitng nguyén tic tim 1y co ban c¢6 thé ap
dung trong linh vyc marketing.

Giad thuyét H1I - Sy thu hut co tac dong tich cuc dén
hanh vi mua sam ciia nguoi tiéu ding.

Komodromos va cong su (2018) da kham pha mbi
lién hé giita dong lyc mua sim va gié trj clia trang web
mua sam dién tir, dong thoi phan tich cach thong tin vé
gi tri trang web s& anh huong dén hanh vi mua sim
truc myén.

Gid thuyét H2 - Tinh théng tin c6 tac dong tich ciec
dén hanh vi mua sdm cia nguoi tiéu ding.

Nghién ctru cua Jauhari va cong sy (2019) da chi
ra mbi lién hé gitra chat lwong trang web va sy hai

S thu hat
H1+
Tinh thong tin H2,
Thai do véi trang web H3y
: H4+
St cay
HS5+
Tinh gian tri
Ho6+
Nhan thiee dwoc sw lién
quan
wi-
Tinh kich wng wd
St 1 1o

long cua khach hang, ciing nhu y dinh mua hang. Cac
tac gia da kiém tra vai trd cta sy vui choi nhan thirc
va cam giac hoa minh nhu 13 nhitng yéu t6 trung gian
trong mdi quan hé giira chat luong trang web va hanh
vi mua sam.

Gia thuyét H3 - Thai do véi trang web c6 tac dong
tich cue dén hanh vi mua sam cia nguwoi tiéu ding.

Chaudhuri va Holbrook (2001) tip trung vao chudi
tac dong tur sy tin cay va cam xuc dbi voi thuong hi¢u
dén hiéu suét thuong hi¢u, voi sy trung thanh cia
khach hang dong vai tro trung gian.

Gia thuyét H4 - Su tin cdy co tac dong tich cuc dén
hanh vi mua sdm ciia ngueoi tiéu ding.

Stephen va Toubia (2010) nghién ctru dong luc ctua
nguoi tiéu ding trong trai nghiém ky thuét s6, bao gdm

HANH VI MUA SAM

Hinh 1. Mé hinh nghién ciru dé xuit
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ca mua sim tryc tuyén, nhan manh tinh giai tri trong
trai nghiém mua sim.

Gid thuyét H5 - Tinh gidi tri ¢é tac ddng tich ciee
dén hanh vi mua sdm cia nguoi tiéu ding.

Klein va cong su (2019) da nghién ctru vai tro cua
viée nhan thirc sy lién quan trong viéc chap nhan quang
céo di dong va tic dong ctia né dén hanh vi mua sim
trén cac thiét bi nay. Al-Debei va cong sy (2015) da
phén tich anh huong cua viéc nhan thuc sy lién quan
clia quang céo truc tuyén dén thai d6 va muc do tuong
tac cua nguoi ti€u dung voi trang web.

Gia thuyét H6 - Nhan thirc dwoc sy lién quan co
tae ddng tich cyee dén hanh vi mua sam ciia ngueoi tiéu
dung.

Nghién ctru ctia Scheibehenne va cdng su (2010) da
phan tich hién tugng qua tai lua chon va cach né anh
hudng dén quyét dinh mua sim. Cac két qua cho thiy
khi d6i dién v6i nhidu lwa chon, ngudi tiéu dung c6 thé
gap kho khan trong viée quyét dinh dan dén cam giac
mét moi va quyét dinh khong t6i wu, anh huong tiéu
cuc dén trai nghlem mua sam.

Gid thuyét H7 - Tinh kich vmg c6 tac dong tiéu cie
dén hanh vi mua sdm cia nguoi tiéu ding.

Craig va Douglas (2001) da nghién ctru méi quan
hé gifta riii ro va hanh vi mua sdm, thao luan vé cach
tlep can va quan ly rui ro trong nghién ciru marketing
quoc té. Gia thuyet HS - Rui ro ¢o tac dong ti€u cuc
dén hanh vi mua sim cta ngudi tiéu dung.

Viéc Iya chon M6 hinh Chdp nhin Céng nghé
(TAM) lam co s6 cho nghién ciru 1a mot quyét dinh
chién Iugc, nham giai thich hanh vi ciia nguoi dung
may tinh dya trén niém tin va thai do. Tac gia da ké
thira, diéu chinh va bo sung mé hinh nghién ciru, két
hop gilta cac cong trinh nghién ctru trudc do va cac gia
thuyét méi. Dya trén nhing luan diém nay, ching t6i
dé xuat mot mo hinh nghién ctru nhu Hinh 1.

4. Phuong phap nghién ciru

Ban dau, chung toi da thu thap 50 miu dé dicu
chinh mo hinh, sau d6 mé rong 1én 380 nguoi, va cudi
cting chon ra 310 mau phii hop dé phan tich bang phan
mém SPSS 22.0, véi ty 1& thu hoi dat 81,57%. Quy
trinh nay bao gdm cac budc théng ké mé ta, danh gia
d6 tin cay (Cronbach’s Alpha), phan tich nhan t6 kham
pha va phan tich hdi quy dé kiém dinh mé hinh.

Phuong phap chon mau dugc ap dung 14 x4c suit,
v6i mau khao sat dugc chon ngau nhién nhim dam béo
tinh dai dién va khach quan, bao gdm cac nhom theo
gi6i tinh, d6 tudi, trinh d6 hoc van va thu nhap. Dbi
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tuong khao sat 1a ngudi tiéu dung tai Thanh phd HO
Chi Minh, nhitng ngudi da thuc hién mua sim dudi
anh huong cta marketing tryc tuyén trong khoang thoi
gian tir nam 2020 dén 15/4/2024. Tac gia da x4c dinh
8 nhan té chinh dé danh gia tac dong cuia marketing
tryc tuyén dén hanh vi mua sim cua nguoi tiéu ding
tai TP.HCM.

Nghién cuu nay xay dung thang do dua trén cac
nghién ctru trude d6 va di duge diéu chinh dé phu hop
v6i bdi canh ciing nhu muyc tiéu nghién ciru (xem Bang
1). Céc bién quan sat dugce do luong bang thang do
Likert 5 mtc d0, tir (1) “Hoan toan khong dong ¥ dén
(5) “Hoan toan dong y.” Ngoai ra, bang cau hoi con
bao gdm cac cau hoi vé nhan khau hoc, nghé nghiép va
trinh d6 hoc véan cta d6i tuong khao sat.

5. Két qua nghién ciru va thao luin

Trong khéo sat véi 310 ngudi, phén tich da sé tham
gla 1a nir gidi (69,7%), va nam gidi chiém 30,3%. bo
tudi chi yeu tap trung trong khoang tor 18 den 25 tubi
(82,6%), tiép theo 1a d6 tudi tir 25 dén 40 tudi (10,7%),
dudi 18 tudi (4,8%), va trén 40 tudi (1,9%). Vé thu
nhap, d6i twong c6 thu nhap tir 10 dén 20 triéu dong
chiém da sb (43,5%), theo sau 1a thu nhap tir 5 dén 9
triéu (32,3%), dudi 5 triéu (18,4%), va trén 20 triéu
ddng (5,8%). Tir dit lidu c6 thé thiy dugc dbi twong
chiém phéan 16n trong khao sat la dbi twong nit gioi
trong d6 tudi tir 18 dén 25 tudi v6i thu nhap tir 10 dén
20 triéu ddng, duoc mé ta trong Bang 2.

Theo Nunnally (1978), thang do tt can c6 Cron-
bach’s Alpha tir 0.7 tré 1én. Hair va cong su (2009) dé
xuét ngudng 0.6 cho nghién ctru kham pha. Két qua
cho thiy 9 thang do déu > 0.6, dat yéu cau tin ciy.
Cristobal va cong su (2007) khuyén nghi gia tri Cor-
rected Item — Total Correlation tir 0.3. Cac bién quan
sat déu > 0.3, xac nhan d tin cdy cua thang do. Thang
do “Su rai ro” ¢6 hé sb Cronbach’s Alpha cao nhét 1a
0,890. Trong cac bién doc 1ap thi bién LQ2 c6 hé sb tai
nhan t6 cao nhat 13 0,840 va didu nay chimg to muc do
dong goép cua LQ2 14 cao so voi cac bién con lai trong
nhén t6 LQ. O bién phu thudc thi bién HVM4 ¢6 hé s6
tai nhan t6 cao nhat 13 0,845 thé hién mirc d6 dong gop
ctia HVM4 1a cao nhét so véi cac bién con lai trong
nhan t6 HVM (Bang 3).

Phan tich yéu t6 kharn pha (EFA) da duoc thuc
hién nham x4c dinh mdi quan hé giira cac bién trong
dir liéu. Két qua trinh bay trong Bang 4 cho thiy tat
ca cac hé sb tai nhan t6 déu 16n hon 0.5, cho th?iy co
mdi quan hé manh mé gitra cac bién va du diéu kién
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Bang 1. Thang do cac nhoém nhan t§

Céc bién Ky hiéu
Su thu hut (Al Hilal, 2023; Cialdini, 2022; Simon, 2001)

Marketing Online d4p tmg nhu cu tim kiém thong tin ctia khach hang. STH1
Marketing Online truyén tai thong diép mot cach sinh dong va dé nhé. STH2
Marketing Online gitip khach hang dua ra quyét dinh mua hang thong minh. STH3
Marketing Online gitp khach hang hiéu & san phdm va dua ra lya chon phi hop. STH4
Tinh thong tin (Chang & Leng, 2018)

Khach hang c6 thé tiép can thong tin san pham moi lic moi noi théng qua Marketing online. TT1
Nho Marketing online, khach hang luén dugc cap nhat thong tin mai nhat vé san pham. TT2
Marketing online 1a ngudn cung cép théng tin san phim diy du. TT3
Nho Marketing online, khach hang co thé so sanh va lya chon san phém phu hop. TT4
Thai d6 voi trang web (Chaudhuri & Holbrook, 2001; Chang & Leng, 2018)

Giao dién trang web nay than thién va dé nhin. TTTWI1
Mua hang tryc tuyén tién loi va tiét kiém thoi gian. TTTW2
Internet gitip t6i so sanh gi4 ca va tim kiém san phdm t6t nhat. TTTW3
Giao dién trang web trurc quan va dé thao tac. TTTW4

Su tin cdy (Stephen & Toubia, 2010)

Dua vao thong tin online dé dua ra quyét dinh mua hang. TCl1
Quang céo online cung cp thong tin chinh xac va minh bach. TC2
Danh gia cia ngudi dung 14 ngudn tham khao hiru ich khi mua hang. TC3
Marketing online mang lai hiéu qua cao hon so v6i quang céo truyén théng. TC4

Tinh giai tri (Klein & cong su, 2019; Al-Debei & cong su, 2015)

Marketing online mang dén trai nghiém m&i mé va hip dan cho ngudi ding. GT1
Marketing online két hop giai tri va truyén tai thong diép hiéu qua. GT2
Marketing online sir dung hinh anh va video séng dong, thu hut. GT3
Khéch hang dé dang chia sé va binh luan vé ndi dung marketing online. GT4

Nhan thire duge su lién quan (Scheibehenne & cong su, 2010)

Quang c4o trén mang xi hoi hién thi nhitng san pham/dich vu phit hop véi t6i. LQlL
Quang céo trén mang x4 hoi dap tmg nhu cdu va sé thich cua toi. LQ2
Téi tim thdy nhitng giai phap phu hop cho nhu ciu cua minh théng qua quang céo trén mang xi hoi. LQ3
Quang c4o trén mang xi hoi khién t6i cam thiy nhu ho ling nghe dugc khach hang ciia minh LQ4

Tinh kich tng (Craig & Douglas, 2001)

Ap dung nhitng phuong thirc thu hut sy cht y mot cach thiéu tinh té. KU1
Gay nhiéu va khién khach hang mit tap trung vao ndi dung chinh. KU2
Kho khan trong viée tiép nhan thong diép do sur thiéu 16 rang va chinh xac. KU3
Quang céo gy gian doan va anh hudng dén trai nghiém ciia khach hang. KU4

Su rui ro (Craig & Douglas, 2000; Al Hilal, 2023)

Chit lwong va hinh thtre thyce té ciia san phdm khong trong xtmg v&i hinh anh quang céo. RR1
Khéch hang bi danh lira béi thong tin khéng chinh xéc v& san pham. RR2
Khéch hang trai nghi¢ém dich vu khong nhu 161 quang céo. RR3
Khéch hang khong c6 co hoi trai nghiém san phim truc tiép truée khi mua. RR4

Hanh vi mua sam

Khi ¢6 mot trong hai lua chon giita mua truyén théng va mua truc tuyén, toi thudng chon mua tryc tuyén. HVMI
Téi tin trdng vao marketing online khi mua san pham. HVM2

Téi chon mua hang trén nén tang marketing online vi c6 thé so sanh gia c, chét lugng va tinh ning cua céc san phim khac

nhau trude khi mua. HVM3

T6i s& mua sim nhiing san phdm marketing online ma khong can c6 ké hoach trudgc. HVM4
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Bang 2. Thong ké mé ta

Théng tin Phan loai S lugng Ty 18 (%)
Gid tinh Nam 94 30,3%
Nit 216 69,7%
Dudi 18 tudi 15 4,8%
Tir 18 dén 25 tudi 256 82,6%
Do tudi Tir 25 dén 40 tudi 33 10,7%
Trén 40 tudi 6 1,9%
Du6i 5 trigu 57 18,4%
Tir 5 dén 9 triéu 100 32,3%
Thu nhap Tir 10 dén 20 trigu 135 43,5%
Trén 20 trigu 18 5,8%

Bing 3. Két qua phan tich Cronbach’s Alpha va EFA

Hé sé Cronbach’s Hé s

Yeuto Ky hicu Alpha nhén tb
Su thu hat STH 0,859

Marketing Online dap mg nhu cau tim kiém thong tin cta khach hang. STHI1 0,687
Marketing Online truyén tai thong di¢p mot cach sinh dong va dé nho. STH2 0,729
Marketing Online gitip khach hang dua ra quyét dinh mua hang thong minh. STH3 0,720
Marketing Online gitp khach hang hiéu & san phdm va dua ra lya chon phii hop. STH4 0,758
Tinh thong tin TT 0,855

Khéch hang c6 thé tiép can thong tin san phdm moi lic moi noi thong qua Marketing online. TT1 0,642
Nho Marketing online, khach hang ludn duoc cip nhat thong tin méi nhit vé& san pham. TT2 0,786
Marketing online 1a ngudn cung cép thong tin san phim day du. TT3 0,670
Nho Marketing online, khach hang c6 thé so sanh va lya chon san pham phu hop. TT4 0,822
Thai d¢ voi trang web TTTW 0,862

Giao dién trang web nay than thi¢n va dé nhin. TTTWI 0,790
Mua hang truc tuyén tién loi va tiét kiém thoi gian. TTTW2 0,814
Internet gitp t6i so sanh gi4 ca va tim kiém san pham t&t nhat. TTTW3 0,813
Giao dién trang web tryc quan va dé thao tac. TTTW4 0,777
Su tin cdy TC 0,868

Dua vao thong tin online dé dua ra quyét dinh mua hang. TC1 0,735
Quang c4o online cung cp thong tin chinh x4c va minh bach. TC2 0,734
Panh gia ctia nguoi dung 1a ngudn tham khao hiru ich khi mua hang. TC3 0,681
Marketing online mang lai hidu qua cao hon so v6i quang céo truyén thong. TC4 0,758
Tinh giai tri GT 0,866

Marketing online mang dén trai nghiém m&i mé va hip din cho ngudi ding. GTl1 0,808
Marketing online két hop giai tri va truyén tai thong diép hiéu qua. GT2 0,769
Marketing online st dung hinh anh va video séng dong, thu hut. GT3 0,786
Khéch hang d& dang chia sé va binh luan v& ndi dung marketing online. GT4 0,798
Nhan thuc dugc sy lién quan LQ 0,864

Quang c4o trén mang xi hoi hién thi nhitng san pham/dich vu phi hop véi t6i. LQl 0,828
Quang c4o trén mang xi hoi dap (g nhu ciu va sé thich ciia toi. LQ2 0,840
T6i tim thdy nhiing giai phap phi hop cho nhu ciu ctia minh thong qua quang céo trén mang xi hoi. LQ3 0,831
Quang céo trén mang x4 hoi khién t6i cam thiy nhu ho ling nghe dwoc khach hang ciia minh LQ4 0,709

Tap chi Phat trién va Hdi nhap sb 80 (2025) 53



Trinh Doan Tuén Linh va Nhit Thi Thu Thanh

Tinh kich ung KU 0,872

Ap dung nhiing phuong thirc thu hut sw cht y mot cach thiéu tinh té. KU1 0,665
Gay nhiéu va khién khach hang mit tap trung vao ndi dung chinh. KU2 0,802
Kho khin trong viéc tiép nhan théng diép do sw thiéu rd rang va chinh xéac. KU3 0,810
Quang céo gy gian doan va anh huong dén trai nghiém cuia khach hang. KU4 0,762
Su rui ro RR 0,890

Chit lugng va hinh thic thyc té ciia san pham khong tuong xtg voi hinh anh quang cao. RR1 0,791
Khach hang bi danh lira boi thong tin khéng chinh xac vé san pham. RR2 0,761
Khéch hang trai nghi¢ém dich vu khong nhu 161 quang céo. RR3 0,709
Khéch hang khong c6 co hoi trai nghiém san pham truc tiép trude khi mua. RR4 0,746
Hanh vi mua sim HVM 0,831

E};é 1(io mot trong hai lya chon giita mua truyén théng va mua truc tuyén, t61 thuong chon mua truc HVMI 0.836
Téi tin trdng vao marketing online khi mua san pham. HVM2 0,787
Téi chon mua hang trén nén tang marketing online vi c6 thé so sanh gia c, chét lugng va tinh nang

clia cac san pham khac nhau trude khi mua. HVM3 0,838
T6i s& Mua sim nhiing san phdm marketing online ma khéng can c¢6 ké hoach trudc. HVM4 0,845

Biang 4. Két qua phan tich EFA

Yéu tb Céc bién doc lap Céc bién phu thudc
KMO 0,913 0,796

Sig 0,000 0,000
Eigenvalues 1,019 2,734

Téng phuong sai trich 73,336% 68,347%

cho viéc phan tich. Viéc xac dinh dugc 8 nhan t6 khac
nhau cho thay tinh da dang va phong phu cua dit lidu,
tir d6 tao nén tang cho viéc thyc hién phan tich hdi quy
nham hiéu rd hon vé cac mdi quan hé giita cac bién va
du doan két qua. Kiém dinh Bartlett va hé s6 KMO dat
gia tri 0.913 ciing x4c nhan rang dit liéu phu hop cho
phan tich yéu t6. Gia tri KMO cao cho thiy dir liéu
thich hop cho EFA va phan tich hoi quy. Tong phuong
sai giai thich dat 73.336% cho thiy mirc do bién dong
cta dit liéu c6 thé dugc giai thich boi cac nhén t da
xac dinh. D6 v6i bién phu thude, kiém dinh KMO dat
0.796 cing véi gia tri Sig 1a 0.000 ciing cho thdy mo
hinh nay pht hop véi dir liéu. Viéc trich xuat dugc
mot nhan 6 voi eigenvalue 16n (2.734) c6 kha ning
giai thich 68.347% sy bién thién cta dit lidu tir 4 bién
quan sat. Diéu nay cho thdy mbi quan hé¢ manh mé va y
nghia giita cac bién phu thudc, cung cap thong tin quan
trong dé hiéu va du doan két qua trong mo hinh.

Két qua phan tich trong Bang 5 cho théy tat ca 8
bién doc lap déu co sig<0.05 voi F HVM, chira mbi
twong quan dang ké. | cho F_STH, F_TT,F_TC, F_
GT, F_ KU, F_RR > 0.5, chi mbi trong quan manh.
F_TTTW va F_LQ ¢6 |r| < 0.3, mbi tuong quan yéu.
Giira cac bién doc lap, F_ TTTW khong twong quan véi
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F RR (Sig = 0.106 > 0.05), cac bién khac déu tuong
quan voi nhau (Sig < 0.05). Do twong quan dugc xem
cao nhit 1a gitta F RR (Su rui ro) va F HVM (Hanh
vi mua sim) véi hé s6 Pearson 1a 0,707. Va do twong
quan thap nhat 1a giita F TTTW (Thai d¢ vdi trang
web) vaF HVM (Hanh vi mua sérn) v6i hé s6 Pearson
la 0,215.

Két qua phan tich phuong sai ANOVA cho thiy
gia tri dai lugng Fisher (F=74,141) va muc y nghia la
0,000 < 0,05. Diéu nay da chimg minh mé hinh nghién
ctru dugc xay dung la phu hop va mang tinh dai dién
cho tong thé nghién ctru. Hay néi cach khac 1a mé hinh
c6 y nghia. Gia tri Durbin—Watson (DW) dat 2,003.
Gia tri nay nam trong khoang 1.5 dén 2.5, cho thiy
khong c6 vi pham gia dinh vé ty tuong quan chudi
bac nhat. Va hé s6 phong dai phuong sai VIF < 10 nén
ta két luan hién tuong da cong tuyén cua mo hinh la
khong dang ké. Bién F_TTTW c6 sig = 0.624 > 0.05,
khong anh huéng dén F HVM. Céc bién con lai, nhu
F STH, F TT, F TC, F GT, F LQ, F KU, F RR,
déu c6 sig < 0.05, anh huong dang ké dén F HVM. Hé
s0 hoi quy cho F_STH, F TT,F _TC,F GT,F LQ la
duong, con F_ KU, F_RR Ia am, chi ra tdc dong thuan/
ngugc chiéu 1én F_ HVM.
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Bang 5. Két qua phan tich twong quan Pearson

HVM STH TT TTTW TC GT LQ KU RR
HVM Pearson Correlation 1 0,605 0,571 0,215 0,626 0,506 0,289 -0,647 -0,707
Sig (2-tailed) 0,000 0,000 0,000 0,000 0,000 0,000 0,000 0,000
N 310 310 310 310 310 310 310 310 310
STH  Pearson Correlation 0,605 1 0,571 0,213 0,595 0,422 0,189 -0,565 -0,551
Sig (2-tailed) 0,000 0,000 0,000 0,000 0,000 0,001 0,000 0,000
N 310 310 310 310 310 310 310 310 310
TT Pecarson Correlation 0,571 0,571 1 0,171 0,525 0,475 0,210 -0,504 -0,494
Sig (2-tailed) 0,000 0,000 0,002 0,000 0,000 0,000 0,000 0,000
N 310 310 310 310 310 310 310 310 310
TTTW Pearson Correlation 0,215 0,213 0,171 1 0,194 0,133 0,507 -0,154 -0,092
Sig (2-tailed) 0,000 0,000 0,002 0,001 0,019 0,000 0,007 0,106
N 310 310 310 310 310 310 310 310 310
TC Pearson Correlation 0,626 0,595 0,525 0,194 1 0,472 0,231 -0,513 -0,625
Sig (2-tailed) 0,000 0,000 0,000 0,001 0,000 0,000 0,000 0,000
N 310 310 310 310 310 310 310 310 310
GT Pearson Correlation 0,506 0,422 0,475 0,133 0,472 1 0,133 -0,352 -0,480
Sig (2-tailed) 0,000 0,000 0,000 0,019 0,000 0,019 0,000 0,000
N 310 310 310 310 310 310 310 310 310
LQ Pearson Correlation 0,289 0,189 0,210 0,507 0,231 0,133 1 -0,219 -0,112
Sig (2-tailed) 0,000 0,001 0,000 0,000 0,000 0,019 0,000 0,049
N 310 310 310 310 310 310 310 310 310
KU Pearson Correlation -0,647 -0,565 -0,504 -0,154 -0,513 -0,352 -0,219 1 0,559
Sig (2-tailed) 0,000 0,000 0,000 0,007 0,000 0,000 0,000 0,000
N 310 310 310 310 310 310 310 310 310
RR Pearson Correlation -0,707 -0,551 -0,494 -0,092 -0,625 -0,480 -0,112 0,559 1
Sig (2-tailed) 0,000 0,000 0,000 0,106 0,000 0,000 0,049 0,000
N 310 310 310 310 310 310 310 310 310

Bang 6. Két qua phan tich hdi quy

Tén bién Heé s6 hdi quy chwa duge chuin hoa Heé s6 hdi quy duoc chuén hoa Hé s6 Sig.
Hing s 3,125 0,000
Su thu hat 0,096 0,097 0,043
Tinh thong tin 0,095 0,096 0,033
Thai d§ vai trang web 0,018 0,019 0,624
Su tin cay 0,107 0,101 0,038
Tinh giai tri 0,110 0,105 0,010
Nhan thirc duge sy lién quan 0,099 0,113 0,005
Tinh kich tmg -0,241 -0,233 0,000
Su rti ro -0,330 -0,348 0,000

R?=0,663; R? hiéu chinh = 0,654; Durbin — Watson = 2,003

Sig. =0,000; F = 74,141
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Phuong trinh hdi quy chuin hoa:

F HVM = F STH*0,097 + F _TT*0,096 +
F TC*0,101 + F GT*0,105 + F LQ*0,113 - F_
KU*0,233 - F_ RR*0,348.

Phuong trinh hdi quy chua chuén hoa:

F HVM = 3,125 + F_STH*0,096 + F_TT*0,095
+ F_TC*0,107 + F_GT*0,110 + F_LQ*0,099 - F_
KU*0,241 - F_RR*0,330.

Nghién ctru di tién hanh khao sat tryc tiép voi 310
nguoi tiéu dfmg tai Thanh ph H6 Chi Minh. Két qua
kiém dinh hé s Cronbach’s Alpha cho thiy ca 9 thang
do déu c6 d6 tin cay cao, voi tat ca cac he sO vuot qua
0,6. Trong do, bién “Sy rai ro” ¢6 hé s6 Cronbach’s
Alpha cao nhit 1a 0,890, trong khi “Hanh vi mua sam”
c6 hé sb thap nhét 14 0,831. TAt ca 36 bién quan sat ban
dau déu c6 hé sb tuong quan véi bién tong 16n hon
0,3, v6i bién LQ4 c6 hé sb thip nhat 1a 0,623 va bién
RR4 c6 hé s cao nhét 14 0,787. Nhitng két qua nay xac
nhan do tin cdy cua cac thang do va bién cho viéc thyc
hién phan tich nhan t6 kham pha (EFA). Phan tich EFA
cho thdy tit ca cac bién quan sat déu c6 hé sb tai nhan
t6 16n hon 0,5, dam bao tinh hdi tu va ting ho mé hinh
nghién ctru ban dau. két qua tir bai kiém tra KMO va
Bartlett cho thady KMO 13 0.913 va gia tri Sig ctia Bar-
tlett’s Test 1a 0.000, déu 16n hon 0,5 va nho hon 0,05,
chimg t6 ring cac bién quan sat co tuong quan voi
nhau. Téng phuong sai giai thich duoc 13 73,336%, xac
nhan tinh hop 1y ctia 8 nhén t6 duoc trich xuat. Bdi véi
bién phuy thuoc, KMO 1a 0.796 va gi4 tri Sig Bartlett’s
Test 1a 0.000, ciing xac nhén rang cac bién co tuong
quan va phit hgp cho EFA. Mot nhan t6 ¢6 Eigenvalue
14 2.734 (16n hon 1) giai thich 68,347% sy bién thién
tir 4 bién quan sat. Tat ca 8 bién doc lap (F_STH, F_
TT,F_TTTW,F_TC,F_GT,F_LQ,F KU,F RR)déu
¢ gia tri Sig nho hon 0.05 (Sig = 0,000) khi thyc hién
kiém dinh t tuong quan Pearson véi bién phu thudc
F_HVM. Trong s6 d6, cac bién F STH, F TT, F TC,
F_GT, F_KU, F_RR ¢6 || 16n hon 0.5, cho thiy mbi
tuong quan manh véi F HVM. Nguoc lai, F TTTW
vaF LQ c6 |r| nho hon 0.3, chi ra mbi twong quan yéu.
Tét ca céc bién niy s& duoc st dung trong phan tich hoi
quy tuyén tinh. Két qua phan tich hoi quy tuyén tinh
cho thiy mé hinh giai thich dwoc 65,4% su bién thién
clia bién phu thudc. Gia tri Durbin-Watson 1a 2,003,
nam trong khoang tir 1,5 dén 2,5, khong vi pham gia
dinh vé tu tuong quan chudi bac nhat. Gia tri Sig trong
phan tich ANOVA 1a 0,000, nho hon 0,05, xac nhan sy
phtt hop ctia mé hinh. Trong khi bién F_TTTW khong
c6 y nghia (sig = 0,624 16n hon 0,05), cac bién con lai
déu co ¥ nghia thong ké (sig < 0,05) va anh hudng dén
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F_HVM. Do d6, chi ¢6 bién su thu hut (F_STH) duoc
chip nhén trong mé hinh hdi quy nay.

6. Két luan

Nghién ctru ndy nhim danh gia tic dong ctia mar-
keting truc tuyén dén hanh vi mua sim ciia nguoi tiéu
ding. Dya trén mau dit liéu gdm 310 nguoi tiéu dung
tai Thanh phd H6 Chi Minh, chung t6i 4 ap dung phuong
phap h01 quy tuyén tinh dé phan tich. Két qua cho thay
nhleu yéu td quan trong da dugc xdc dinh. Trong s6 7
yéu t6 anh huong dén hanh vi mua sim, “Su rai ro” va
“Tinh kich (mg” dugc nhan dinh 1a hai nhan t6 ¢6 tac
dong 16n nhét. Didu nay cho thiy nguoi tiéu ding rat
quan tdm dén van d& an toan va khong mudn bi lam
phién béi quang cao qua mc trong qua trinh mua sim
truc tuyén. Dic biét, thai do dbi véi trang web khong
cho thay anh huong dang ké dén hanh vi mua sdm ctia
nguoi tiéu dung tai TP.HCM, va da duogc loai bo khoi
md hinh nghién ctru. Dé t6i uu hoa chién luge market-
ing tryc tuyén va thic day hanh vi mua sam, cac doanh
nghiép can chi trong vao viéc giam thiéu rii ro va kich
(g trong cac chién dich marketing online ctia ho. Hon
nira, vi€c xay dung ndi dung lién quan, giai tri, tin cay
va hip dan ciing rat quan trong dé ting cudng hiéu qua
ctia marketing truc tuyén va thu hut ngudi tiéu dung.
Dua trén nhiing phat hién tir nghién cuu, tac gia dua ra
mot s kién nghi sau:

Thik nht, ngum ban can ca1 thién thong tin dé glup
nguoi tleu dung hiéu rd hon Ve cac rui ro khi mua sam
truc tuyén, dong thoi cung cip hudng dan va hd tro dé
qua trinh mua sim tré' nén dé& dang hon. Ho ciing nén
t6i yu hoa trai nghiém mua sim bang cach dam béao
trang web an toan va tin cdy, ciing nhu thiét 1ap cac
chinh séch bao vé ngudi tidu dung nhu chinh sach dbi
tra va hoan tién. Cudi ciing, viéc ting cudng twong tac
va hd trg tryc tuyén dong thoi xdy dyung cong dong
truc tuyén sé gitp ngudi tiéu ding cam thiy duoc hd
tro va ¢6 co hoi chia sé kinh nghi€m, tr 46 tao ra mot
moi truong mua sim truc tuyén tich cuc va dang tin
cay.

Thir hai, ngudi ban can thuc hién mot loat bién
phép nhu: (1) Pau tu vao an ninh théng tin bang cach
str dung cong nghé ma hoa va cac giai phap bao mat
khéc dé bao vé thong tin c nhan ctia khach hang khoi
cac mdi de doa mang, tao ra mot moi trudng an toan va
nang cao long tin tir phia khach hang (2) Xay dung va
duy tri uy tin thuong hleu 1a diéu thiét yéu trong chién
luoc kinh doanh. Cung cip san pham va dich vu chit
lugng s€ tao ra long tin va su tin nhiém tr phia nguoi



tiéu dung, giam thiéu rii ro trong mua sim va thiic day
mdi quan hé l4u dai véi khach hang. (3) Dau tu vao cai
thién dich vu hau mai va dich vu sau ban hang 1a diéu
can thiét trong chién lugc kinh doanh. Viée xtr ly nhanh
cac khiéu nai va cung cip hd trg ky thuat s& mang lai
trai nghiém tot dep cho khach hang va gia tang su hai
1ong cua ho. (4) Phat trién chién luoc tiép thi da kénh
1a phuwong phép hiéu qua dé nang cao co hoi tiép cin
khach hang. Két hop cac kénh truyén thong truyén
thong va truc tuyén s& giup doanh nghiép giam thiéu
rti ro khi chi phu thudc vao mét kénh duy nhét va tao
dung sy hién dién manh mé¢ trén thi truong.
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Impact of online marketing on consumer purchase behaviour

Trinh Doan Tuan Linh, Nhu Thi Thu Thanh
Industrial University of Ho Chi Minh City, Vietnam

Abstract

The rapid rise of online marketing has significantly impacted consumer shopping behavior today. With a sample size of
310 consumers in Ho Chi Minh City, this study aimed to evaluate the influence of online marketing on consumer purchas-
ing behavior using linear regression methods. The research findings reveal several important factors that affect purchasing
decisions, including attractiveness, informativeness, reliability, entertainment value, and the perceived relevance of the
product to consumer needs. Additionally, stimulation and risk levels are also identified as significant factors influencing
shopping behavior. These findings not only clarify the relationship between online marketing and consumer behavior
but also provide valuable insights for businesses in developing effective marketing strategies. The ultimate goal is to
optimize the ability to attract and retain customers in Ho Chi Minh City, especially in an increasingly competitive and
ever-changing market landscape.

Keywords: Online marketing, purchase behavior, consumer.
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